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Llyne PRECISION 


and greatly reduced operation costs are possible 
with this all-purpose 


SEYBOLD CUTTER 


e Not necessary to remove stock from cutter except for 
extra large sheets. Any height or width pile is automati- 
cally clamped and is held firmly before the knife enters it, 
whilethe knife is cutting,and after the cut is made until the 
knife rises above the pile. The requisite amount of pres- 
sure for piles of various heights is automatically applied. 


HARRIS*SEYBOLD* POTTER 


Seyboid Machine Co. Division, 813 Washington St., Dayton, Ohio 
SEYBOLD SALES AGENCIES: 


E. P. LAWSON CO.,Inc.. . . . 2. © © « « « New York City 
J. H. SCHROETER & BRO.,Inc. ..... . . Atlanta, Ga. 
CHAS. N. STEVENS CO.,Inc.. . . . . . . + + Chicago, Ill. 
HARRY W.BRINTNALL CO. .. . “Pacific Coast Branches” 
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: GHT FROM THE START 


with an inexperienced man 
the MatMakir and EasyKaster made 
money for us and will have paid for 
themselves in 6 months.” 


Ernest Hazel, Jr. 








Mr. Ernest Hazel, Jr. 
Sales Manager 
Lockwood-Hazel Co. 
Atchison, Kansas 
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@ Eliminate Standing 
Form Investment. 


@ Get New Business 
and Hold It. 


@ Make Extra Plates 
for running forms 4, 
6, or more up. 
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ESUMING the discussion in the 

May issue of this publication, 

relative to the Halftone Screen 

in Photoengraving, it shall 

be our aim in these para- 

graphs to explain the purpose of the 

halftone screen and to dwell briefly on 
some of the leading screen theories. 

If we examine a photograph or a paint- 
ing we discover that the detail and grada- 
tion of the picture is represented in con- 
tinuous tone. By this is indicated that 
the photograph consists of areas of either 
wholly or partially reduced light-sensitive 
silver compounds, such ‘as are used in the 
modern developing-out papers, typified 
by your Kodak snapshots. 

The tones are continuous, that is, they 
blend gradually from pure whites to 
deepest shadows. These tones have been 
created in the photographic negative by 
the absorption and reflection of light ex- 
ercised by all animate and inanimate 
bodies. 

When we take a picture of a land- 
scape, our home, or our friends and rela- 


The Purpose and Theory © 
of the Halftone Screen 





By J. S. MERTLE 





Director, Graphic Arts Division 
G. Cramer Dry Plate Company 


tives, we are really not photographing 
them in the strictest sense of the term. 
What we are actually doing is recording 
on a light-sensitive photographic surface 
the amount or degree of light reflected 
from different portions of their being. 

This reflected light is acting on the 
film, but in the shadows, or those areas 
which absorb a great deal of light and 
consequently have little reflective power, 
comparatively little action is taking place 
—with the result that the salts of silver 
in the light-sensitive emulsion are only 
influenced to a minor degree in these 
shadow parts. 

When in the subsequent manipulations 
we submit this film to the action of a re- 
ducing agent or developer, the light- 
affected particles of silver salt are reduced 
to a form of metallic silver, the density 
of which is in exact ratio to the actinic 
intensity of the light impinging on the 
film during the moment of exposure in 
the camera. 

The highlights of the image or those 
which reflected the greatest amount of 
light will accordingly be represented by 
the greatest density or degree of reduced 
silver salt, while the shadows, in view of 
their suppressed reflective properties, will 
be shown as more or less transparent 
areas. This is because of the fact that 
these unreduced particles of silver will 
have been dissolved from the film by 
chemical action during the process of fix- 
ation of the image. 

The intermediate gradations or middle- 
tones will be shown as deposits of par- 













































The Graphic Arts Monthly 5 





June 





tially reduced silver, having neither the 
density of the highlights or the trans- 
parency of the deeper shadows. 

If we now make a positive copy of this 
negative “light-recordation,” the result- 
ing picture will be an approximate record 
in monotone of the lights, shades and col- 
ors of the original subject; the highlights 
will be shown as almost pure white, the 
intermediate tones in varying shades of 
gray, while the shadows are represented 
in respective degrees by more or less com- 
pletely reduced black silver salt. 

Such an image is said to be in “con- 
tinuous tone,” i.e., the shades of the pic- 
ture are gradually blending into each 
other. This effect is produced on the 
paper by the varying action of light set 
up in its passage through the negative’s 
respective densities, the densities control- 
ling the amount of light reaching the 
sensitized paper in exact ratio for the 
proper chiaroscuric representation of the 
photographed subject. 

A negative of this character cannot 
be used in photoengraving or photo- 
lithography for the actual creation of 
printing plates. Why? Simply because 
the solutions used in these processes for 
sensitizing metal plates (bichromated al- 
bumen, glue, gum, and shellac) are not 
suficiently sensitive to record the deli- 
cate gradations in a manner capable of 
producing pleasing inked impressions 
from the relief printing plates of letter- 
press and the planographically surfaced 
press plates of lithography. 

True, the highlights and the deeper 
shadows would be respectively represented 
by patches of pure white and dense black, 
but the intermediate and more delicate 
gradations would either be entirely elimi- 
nated or would be shown as an unsightly 
and abortive representation of the beauty 
present in the photograph. 

In order to reproduce this beauty for 
relief and lithographic printing we must 
have access to some medium that will 
translate these delicate middletones into 
suitable printing elements. Here is where 








Enlargement of Halftone Relief Plate 
Courtesy of American Photo-Engravers Assn. 


the halftone screen enters into the pic- 
ture of photo-mechanical platemaking. 
By means of this screen, the entire photo- 
graph is optically translated into a geo- 
metrically arrayed series of tiny dots, each 
dot representing a minute portion of the 
gradation present in the photograph at 


- the point of the dot’s occurrence. 


Thus in the highlights, the dots are 
microscopically small (or entirely absent) , 
the middletones being represented by 
dots of considerably larger area, while in 
the deeper shadows the dots are very 
large and connected, forming an almost 
solid surface for deposition of sufficient 
printing ink on the plate to properly rep- 
resent the shadows in the printed impres- 
sion on paper. 

It is the presence of these dots in a 
printing surface that permits the letter- 
press printer and the lithographer to re- 
cord and reproduce practically the entire 
scale of gradation existing in the photo- 
graph undergoing reproduction. ; 

How are the dots produced in the pho- 
tographic negative used by the engraver 
and lithographer? Without embarking 
on a highly technical discussion, it will 
suffice to say that the halftone screen is 
placed at a slight distance in front of 
the photographic plate in the camera, and 
(Continued on page 36) 


What Amendments 






for the Graphic Arts Code? 





By WALDON FAWCETT 





Business Press Reporter in Washington for 30 Years 


HATEVER fate has in store for 

the NRA Code system as a 

whole, the printing field is 

jolly well justified in asking 
the question: Where do we go from here 
in the quest for competitive ethics? Even 
if the attempt at self-discipline in indus- 
try is reduced to a limited number of 
major codes, the Graphic Arts Code is 
yet very much in the picture. Once the 
routine of Code enforcement has been 
shaken down, interest will center in the 
possible additions and amendments to 
the ritual of good behavior in the print- 
ing crafts. 

Even if, for many industrial communi- 
ties, the code adventure simmers down 
to a bare cult of labor provisions, it is 
inconceivable that the printing sector will 
turn tail on the great opportunity. In 
the estimation of most of the leaders of 
the craft, the real need of the arts pre- 
servative, aside from the return of pros- 
perity, has been the reform of dubious 
practices which have crept in, here and 
there, under stress of price rivalry. If 
the emphasizing of the Trade Practices 
section of the Graphic Arts Code is a 
case of the tail wagging the dog, so much 
the worse for the original formula. ‘‘Con- 
science” and conformity on unwritten as 
well as written rules of the game are 
what is wanted, above all else, for the 
cause of progress and constructive de- 
velopment in the graphic arts field. 

Propositions in good manners in print- 
ing competition, remaining after the pass- 
age of the original Code procession, are 
of two classes, quite distinct from each 
other as to cause. On the one hand are 





the issues in fair competition which were 
not recognized as basic or fundamental 

when the Code was fashioned but which 

now loom larger and larger day by day, 

On the other hand behold a bristling ar. 

ray of controversial questions which are 

perennial but which were sidestepped in 

building the primary Code structure for © 
fear of clashes of opinion and ultimate 

deadlocks. Not a few of these nagging ~ 
worries are due to clamor for attention’ 
at intervals if the graphic arts community 

permanently undertakes self-regulation 

by the code device, with or without Fed.- 

eral teamplay. 

A day-dream which haunts certain 
would-be tinkers of the Code of the 
Graphic Arts Industries contemplates the 
discovery of some way — any way, if you 
please, — to invoke the Cost Finding and 
Price Fixing provisions of the Code to 
obtain relief from Government competi- 
tion. The traditional grievance at the 
bottom of this plot is, as might be sus- 
pected, the practice of the Post Office 
Department in furnishing, at nominal 
cost above the plain-stock price, stamped 
envelopes imprinted with return cards. 
The commercial printers who would like 
to whip the Department over the shoul- 
ders of NRA, are not of one mind as 
to how this is to be brought about. But 
it sticks in their convictions that some 
means should be discoverable to hook up 
the Code prohibition upon “selling below 
cost” with the undercutting in the en- 
velope field. 

A quarter in which the present graphic 
arts constitution-of-conduct is declared 
by critics to be an aching void is that 
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wherein challenge has been given to the 
use of premiums as an aid in selling. As 
to direct application there is, of course, 
little or none in the graphic arts, albeit 
printers are their own best customers for 
good will tokens and remembrance- 
stirrers. But for all that printers may 
themselves not use premiums, prizes, 
“gifts,” etc., they are in the position of 
deeply interested bystanders at a revolu- 
tion which seeks to change, ta their ad- 
vantage, the whole broad scheme of busi- 
ness stimulation by premium. Let’s see 
how this part of the New Deal makes 
contact. 

Scores of industries, which have 
mounted the NRA bandwagon, have 
bound themselves by Code not to em- 
ploy, in their quests for business, any so- 
called free gifts or merchandise premi- 
ums except such as are of the character 
of definite advertising mediums. It is in 
connection with this reservation that the 
printing craft obtains a stake in what has 
emerged on the post-Code scene as a new 
major issue in business promotion. It is 
already apparent that the effect of this 
pillar of Code form will be to put a 
crimp in the sale of manufactured ar- 
ticles heretofore used as premiums and 
to proportionately increase the demand 
for printed products and novelties which 
can take rank as advertising mediums. 

The rub will come, for supplying 
printers as well as for advertisers, in the 
determination of just what are allowable 
as “articles commonly used for advertis- 
ing.” One school of thought within the 
graphic arts industry holds that it would 
be a wise precaution if the industry 
could, via an addition to its Code, form- 
ally define the terms “advertising nov- 
elty,” “advertising specialty,” etc. as ap- 
plied to graphic arts products employed 
for purposes of prestice cultivation and 
institutional publicity. In denouncing 
premiums, most of the miscellaneous 
Codes apply the same measuring stick as 
is used for “commercial bribery,” i.e. 
“anything of value.” Now, it is plainly 


a slap at printed novelties, calendar 
memorandum books, etc. to represent 
these as literally valueless for the sake of 
getting under the premium barrier. Whe 
the vindicators of graphic arts novelties 
are suggesting is that there be incorpo. 
rated in the printers’ own platform a 
plank which would formally declare the 
innocence of anything but advertising 
intent of the printed products which are 
of slight intrinsic value and which are 
circulated free to advertisers’ customers 
or prospective customers at regular of 
irregular intervals but bearing no tela. 
tion to purchase transactions, contracts, 
or deliveries of commodities. 

If the graphic arts industries continue 
to live by code, the question is likely to 
arise, sooner or later, whether the print. 
ing community is due to take any moral 
stand on the propriety of signing goods 
—which means signing printed matter 
— by proxy. On the face of things there 
may seem to be little or no reason why 
printers should mix in the muddle of 
open versus masked identification of 
goods, services, and institutions. Theirs 
to supply the printed word. Theirs not 
to reason whether there be any injury to 
the public interest or the cause of busi- 
ness integrity, if goods origin be masked 
by private brands or wares bear no con- 
fession of actual parentage. 

Doubtless printers will not feel called 
upon to start anything on this score. Just 
the same, a growing proportion of the 
whole business community is becoming 
increasingly sensitive on the obligation of 
traders to tell their real names. Mean- 
while the social reformers who are in the 
saddle at Washington are riding the 
hobby of compulsory identification. If 
Bills now in Congress become laws every 
article of food or drugs must bear on 
its printed “dress” announcement of the 
actual maker or producer. Not, as in 
so many instances, nowdays, merely the 
“own label” of a distributor for whom 
the goods have been packed by contract. 

(Continued on page 38) 
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FABER BIRREN 


Now at YOUR Service 


Becketts offer Graphic Arts Industry 
free individual color service 


In keeping with our long-established policy of rendering whatever service we 
can to the Printing and related industries, we are now privileged to offer free 
of charge individual advisory service on color problems. This offer extends to 
printers, advertising men, artists or others having to do with the creation and 


production of printing. 


Send us your color problem, clearly stated and preferably with proofs or 
dummy. It will be submitted to Faber Birren, Color Adviser to The Beckett 
Paper Company, who will promptly and without cost give you his comment 


and suggestions. 


We ask only that a reasonable amount of time be allowed for the transmission 


and careful study of your material. 


THE BECKETT PAPER COMPANY 


Makers of Good Paper in Hamilton, Ohio, since 1848 








Equip Printings Salesmen 
to Meet the Rise in Costs 


After all, they are the ones to meet the criticism 





By S. K. HARGIS 





IGHER prices for job print- 

ing are certain to come, and 

have already arrived in 

many parts of the country. 
Under code operation, and in view of 
the inevitability of a further rise in ma- 
terials and labor cost, the job shop might 
as well gear itself up to doing business 
on a higher price scale. 

Not being familiar with the situation 
in the printing business, and the per- 
fectly sound and fair reasons why prices 
are jumping upward, the buyer of print- 
ing lets out plenty of squawks when his 
invoices stare him in the face. Though 
he may be raising prices on his own prod- 
ucts or services for the identical reasons 
that force the printer to do so, he is 
obviously resentful when printed matter 
which he may have been buying at a cer- 
tain price for years suddenly costs him 
more. 

It is, after all, the job shop salesman 
who gets these squawks first hand, and 
who must meet them first hand. Of 
course, it is easy enough to tell the cus- 
tomer: 

“Well, practically everything that goes 
into your jobs has increased, and we have 
to protect ourselves.” 

Such a blanket statement is very likely 
to result in (a) a heated argument be- 
tween salesman and prospect, (b) a dis- 
belief on the part of the prospect in the 
statement made, or (c) a resentful atti- 
tude that will in many cases threaten the 
business of the future. Threaten it until 
such time as the prospect or customer 


has looked about to beat the rap and finds 


that all printers have been forced to ad. 
vance prices. 


Job Calls for Tact 


Of course, in every line of business 
everywhere salesmen are up against this 
same situation — explaining and justify. 
ing price increases. Once in a while we 
come across customers who have been 
through the same thing in their own bus- 
iness, and who fully appreciate the print- 
er’s position. 

But, in the job business there are cer- 
tain factors which make a tactful han- 
dling of the situation imperative. One 
is that buyers of printing who naturally 
are shoppers, turn about to find a price 
cutter if possible, and disrupt to a great 
extent a pleasant relationship at least for 
a period of time. 

The fact is that the tangible evidence 
behind current boosts in printing is am- 
ple, and it becomes largely a matter of 
intelligent and reasoning explanation. 
Facts are the best ammunition to satisfy 
the doubter who gets to feel that his 
printer is trying to engage in a little 
gouging. 

It has been reported in and about New 
York recently that some of the larger 
firms which have for years been giving 
out their printing to job houses are 
threatening to set up private plants in 
order to lick the general advance of print- 
ing prices. A salesman who faces such a 
threat is in a position to gain a lot and 
save the business through a clear presen- 

(Continued on page 42) 
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Pr ates “a” 
‘_\JEnvelope Co. wisconsin 


Announces conformity to the 
now prevailing 


“Open Price” Plan 


requiring numerous depar- 

tures from recently published 

prices, terms and packaging. 

Please write for specific 

“quotes” on any required en- 
‘velope item. 





WE DO OUR PART 








Remember — Western States 
always is tremendously “long” in 
stock-on-hand. Twenty million en- 
velopes—over 700 styles including 
many “specials”. and varied paper 
stocks, always ready for shipment. 
Profit by this speed-service. 

















New Developments 
in Dot Etching 





By ELLIS BASSIST 





HE widespread interest shown 

in the dot etching of halftone 

images in lithography warrants 

publication of a recent and im- 
proved method of employing dot etching 
technique. I do not claim any revolu- 
tionary change, but the results shown by 
the process to be described have con- 
vinced me of its merits. 

The methods of dot etching hereto- 
fore used have depended on the pro- 
duction of either a direct halftone nega- 
tive from which a positive was made by 
contact, or by the use of a continuous 
tone negative, from which a positive was 
made in the camera. 

In the first method, little opportunity 
was afforded the etcher for remedying 
the more serious errors in the halftone 
negative, and as a result, a great deal of 
etching was sometimes required in the 
positive. This naturally necessitated con- 
siderable skill on the part of the etcher, 
to say nothing of the time required, and 
of the ever existing possibility that etch- 
ing might be carried too far with a con- 
sequent loss of density in the halftone dot 
formation. 

In the second method, wherein a half- 
tone positive is made from a continuous 
tone negative, a certain degree of correc- 
tion was possible by retouching the nega- 
tive. But this very retouching is con- 
trary to the principles of dot etching in 
that the work is not carried out strictly 
by photomechanical means. Unless the 
artist be very skillful, there is always the 
danger of introducing a slight artificial 
appearance in the image — a factor which 


has proven one of the strongest points 
in favor of dot etching — the elimination 
of retouching. 

The improvement I have in mind is 
simple enough, and is within the proving 
of every litho establishment. Briefly 
spoken, it is a combination of staining 
and etching, but carried out in a new 
manner. 

Staining halftone negatives is admit. 
tedly nothing new; it is in daily use all 
over America. But the usual procedure 
is to stain the negative to what the artist 
considers the proper corrective value, 
from which stained negative a print is 
then made on the grained offset metal for 
proving purposes. The difficulty often 
encountered with the staining process is 
that while it is efficacious in the high- 
lights, the darker middletones and shad- 
ows derive comparatively little benefit 
from staining operation, because these dot 
formations do not have any connecting 
deposit of reduced silver salt on which 
the stain can act as an intensifier. 

But if the highlights of the image can 
be corrected to a great degree by staining 
the negative in these parts, and, if 
troublesome middletones and shadows 
can be brought to their proper tonal 
strength by etching a positive made from 
this stained negative, then we have 
achieved a very material saving in labor 
and time, to say nothing of the improved 
results obtained in the final image. My 
suggestion therefore is to make a direct 
halftone negative, either on wet collodion 
in the case of black-and-white work, or, 

(Continued on page 40) 
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The Diamond Power Paper Cutter 


The cutter that will better 
your production—per man— 
per day—per dollar of cost. 
By increasing your output a 
DIAMOND will pay for itself. 
You take no chances when 
you buy a DIAMOND— the 
name is a guarantee in itself. 


- “The Old Reliable”—popular because 


of their strength, accuracy, conven- 
ience and easy cutting qualities. Made 
in two sizes—26!4 and 3014 - inch. 


o.- 2-2 ¢-@ @ BF @ 


“The Advance Pony Cutter” fills a 
special field of usefulness — just the 
thing for cutting small work of any 
kind. Made in two sizes—16 and 
19-inch. With or without iron stand. 


Write for Illustrated Literature and Prices. 











Chicago—1i7-19 E. Austin Ave. 


THE CHALLENGE MACHINERY COMPANY 


GRAND HAVEN, MICHIGAN 
rats 200 Hudson St.—New York 










































Price Determination 
Schedule 





By C. A. HALE 





Director of Accounting 


Chicago Graphic Arts Federation 


n April 27th an order was 

signed by General Hugh S. 

Johnson which made it manda- 

tory that the Price Determina- 
tion Schedule, as issued by the National 
Graphic Arts Coordinating Committee, 
be used in determining the selling price 
of printing, effective as of May 4th, and 
applies to printing valued under $500.00 
on a single order, or $5,000.00 on yearly 
contract work. 

This order applies to all printing es- 
tablishments whether they have assented 
to the Code or not, or under what Code 
they are operating, and makes it illegal 
to sell or offer to sell printing at a price 
below the provisions in the appendix to 
General Johnson’s order, which is quoted 
below. 

The order shall be of effect for a 
period of ninety days or until further 
orders by the Administrator in this 


regard. 
Appended Terms of the Order 

“No establishment shall sell or offer 
to sell any product listed in the Price 
Determination Schedule issued by the 
National Graphic Arts Coordinating 
Committee of the Graphic Arts Code 
attached hereto and made a part hereof 
at a price less than ten (10) per cent 
below the price for such product con- 
tained in said Price Determination 
Schedule. 

“Provided, that this prohibition shall 
not apply to any single order exceeding 
five hundred dollars ($500.00) in amount, 
nor to any combined order exceeding five 
thousand dollars ($5,000.00) in amount, 





nor to any order actually contracted for 
and exceeding five thousand dollars 
($5,000.00) in amount per year; 

“Provided, further, that an establish. 
ment with total press equipment consist- 
ing of not more than three platen presses, 
upon application and proper showing to 
its National Code Authority and ap. 
proval of such application by its Nationd 
Code Authority, may be authorized to 
sell or offer to sell any such products 
which it manufactures on such equipment 
at a price not less than twenty (20) per 
cent below the prices contained in the 
said Price Determination Schedule: 

“Provided, further, that an establish- 
ment which uses a method of cost finding 
prescribed by its National Code Author- 
ity in accordance with the provisions of 
Section 26 of the Graphic Arts Code, or, 
if such a method has not been prescribed, 
an adequate cost finding system and can 
thereby determine its costs for such prod- 
ucts as lower by more than ten (10) per 
cent than those listed in the Price Deter- 
mination Schedule, may sell such prod- 
ucts at not less than the costs so deter- 
mined upon submitting to its Nationa 
Code Authority satisfactory proof of the 
accuracy of such costs.” 

Every person selling printing should 
not fail to obtain a copy of the Price 
Determination Schedule, in order that 
there be no risk of a Code violation, as 
ignoring these prices or a claim of igno- 
rance of the Code provisions will in no 
way change the responsibility of those 
violating its provisions. 
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© How to Eliminate Roller Expense 


Don’t buy any—But the cost would be prohibitive, as there 
would be all the other expenses, but no production. 


How to Eliminate Roller Cost 


Buy enough ROLLERS, made of a material which naturally 
will carry and distribute INK, and which does not have to be 
nursed into doing it, from a RELIABLE and CONVENIENTLY 
LOCATED roller maker, and your PRINTING will be produced 
with the minimum waste of time, ink, labor, and spoilage. 

The saving in costs because of increased PRESS PRODUC- 
TION will be far greater than the cost of the rollers. In fact, 
their use will show a profit, which is what every ingredient 
which goes into a job of printing should do—and you also 
produce good printing and have a satisfied customer. 

Consult your roller maker and he can recommend the type 
of roller you need with the object of keeping your roller costs 
down. If he oversells you, both you and he lose. 


SAM’L BINGHAM’S SON MFG. CO. 


MANUFACTURERS OF 
PRINTERS’ ROLLERS 


RUBBER ROLLERS OFFSET ROLLERS 
FABRIC-COVERED LITHOGRAPH ROLLERS 


ROLLERS VARNISH AND LACQUER 

NON-MELTABLE ROLLERS ROLLERS 

GRAINING ROLLERS COMPOSITION ROLLERS 

FACTORIES 
Chicago 

Atlanta Dallas Indianapolis Minneapolis 
Cincinnati Des Moines Kalamazoo Pittsburgh 
Cleveland Detroit Kansas City Springfield, O. 


Nashville Houston St. Louis Oklahoma City 
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COMPOSITION 


PROBLEMS 


GEORGE ORTLEB 





We find trouble in type crushing 
* down under impression. What is 
the cause?—A. G. 
A Type cast at a high temperature is 
* much more brittle and consider- 
ably more porous because the metal thus 
cast is in itself highly expanded by ex- 
cessive heat. If you are running your 
metal as high as 560 degrees it is ex- 
cessive. 


How can we tell when metal con- 
* tains impurities —C. F. 
A If you wish to determine the con- 
© dition of metal, examine the sur- 
face of the metal in your metal pot after 
stirring and skimming. If it is not per- 
fectly clear and does not assume a web- 
like appearance, you can depend upon it 
that the metal contains an excess of 
impurities. If the surface assumes a 
vivid purple, dark blue or reddish color 
at a temperature that will brown an in- 
serted strip of paper, you will know posi- 
tively that one of the impurities is zinc. 
Zinc, even in the smallest proportion, 
will make a type metal mixture “mushy” 
and wholly unfit. 
Why are some slugs high at one 
* end?—B. G. 
The back knife is made of steel and 
® so is the mold. Rubbing up against 
the mold will wear the edge of the knife 


causing your trouble. Slugs should be 
“miked” daily to avoid the greatest 
nuisance of all in a pressroom —slugs 
high at one end. 


What is meant by teletype space 
* bands?—G. T. 


A This is a very heavy band expressly 
* made for the Teletypesetter. It 
can be used on your machine for regular 
work. Do not recommend same on small 
type for your spacirig may be too great 
in too many lines. 


Have seen blue ointment placed in 
a mold to relieve sticking. Is it 
recommended?—D. O. 


A The oxide coating on mold and cap 
* causing line to stick is only tem- 
porarily relieved by the use of the oint- 
ment. It is not recommended. The mold 
should be removed and polished. A 
mixture of oil and tripoli makes a nice 
polishing material. 


Are automatic quadding attach- 
° ments recommended?—B. C. 


Yes. The latest line-casting ma- 

* chines come equipped with right, 
center and left quadding attachments, 
and are of particular consequence on 
many classes of composition, such as 
poetry, menus, two or three line para- 
graphs, et cetera. 
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‘The Twentieth Century 


Encyclopedia of Printing 


tells you much about Composing, Typeset- 
ting, Letterpress Printing, Binding, Offset and 
Lithographic Printing, Bronzing, Embossing, 
Bookmaking, Specialty Work, Photo-Engrav- 
ing, Electrotyping, and so forth. It contains 
a glossary of printing terms; 304 illustrations; 
is well printed and attractively bound. 










PRICE NOW $5 Formerly $10.00 


OTHER BOOKS YOU 
SHOULD HAVE 
Direct Advertising 


and the Printer 
By Albert Highton. A very helpful 
work for all printers..... Price, $1.00 


The Practice of Presswork 


By Craig R. Spicher. A limited 
number of copies as a special serv- 
BE ki lv be «tine kk ae 8 8% $4.00 


Estimating for Printers 


By Edward Gallaway. Covers all 
operations of estimating in detail. 
Price, $5.00 
How to Price 
Job Printing Properly 
By Edward Gallaway. More than 
4700 prices covering commercial 
job printing......... Price, $2.50 
Both books by Gallaway 
Price, $6.50 


Tips on Presswork 


By G. C. Cooper. 98 pages, 75 
articles, size 314x514”. Price, $1.00 


Printing and the Allied 


Trades 
By R. Randolph Karch with an 
Introduction by John Clyde Os- 
Qiks ewtsk oo¥eew) Price, $1.50 


Questions and Answers 


A discussion of pressroom problems. 
By Thos. E. Dunwody and E. A. 


ae es Price, $2.00 


Please send Money with Order 
Graphic Arts Publishing Co. °° Syh,2txter 
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16 Pt. Faces 


Why are so few of the good type 

faces made in 16-point size? I am 
employed with a plant which specializes 
in advertising typography — hand-setting 
most of the ads. We have a few type 
faces in 16-point size, and would have 
others, if they could be gotten. We find 
16-point a particularly useful text matter 
size, particularly when setting large news- 
paper and magazine advertisements, as it 
breaks the large jump between the 14- and 
18-point size. — Minneapolis, Minn. 


A We quite agree with you in your 
* contention regarding the usefulness 
and need for the 16-point size in all the 
good advertising and book types. Unques- 
tionably these types would be supplied if 
more printers would write directly to the 
type founders stating their needs, for the 
founders are in the business of filling the 
needs of printers. Our guess would be 
that printers generally do not make their 
requirements known as they should, but 
rather wait for something to be offered 
them. Our experience is that in the really 
staple types the 16-point size is just as 
useful as the 12-point. Just by way of 
comparing the areas of 14-, 16-, and 18- 


COMPOSING ROOM 
QUESTIONS - answered 


by HAYWOOD H. HUNT 


point types, you will note that the square 
of the 14-point letter in points is 196; 
the 16-point, 256; the 18-point, 322. Ex. 
pressed another way, we find that the 
16-point is 36% larger (in area of face) 
than the 14-point, and that the 18-point 
is 64% larger than the 14-point size— 
surely too great a jump. 


Letter Spacing 


What is your idea on the subject of 
* letterspacing in book work—do 
you consider it permissible? And which 
would be your preference in ordinary 
commercial work to effect an even tone 
in lines of capitals —letterspacing or 
mortising such letters as AT, AV, AW, 
AY, etcetera?—Jersey City, N. J. 


A The best practice in book work is 
* to eliminate leter-spacing in words 
of text matter entirely. Letter-spacing 
changes the appearance of words, and 
it is words which we read. Anything 
which detracts from easy reading is ob- 
jectionable. Of course this rule would 
not hold good with reference to chaptet 
headings, title pages, sub-titles, etcetera, 
but in a straight-away text matter it is 
(Continued on page 44) 
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HOTEL DIRECTORY 


These hotels are recommended as Graphic Arts Headquarters 














BUFFALO, NEW YORK 
HOTEL LENOX 
Clarence A. Miner, President 
140 North St., near Delaware 
200 rooms Rates from $1.50 


TTANOOGA. TE 
CHATIANOPIOTEL PATIEN 
John E. Lovell, Manager 
Cates Shop and ‘Dining Room 


at Populer Prices 
Rates from $2.00 





410 outside conde 


, ILLINO! 
CHICAGO ERRISON HOTEL 
Free Radio—Circulating Ice Water 


Garage with direct entrance to lobby 
400 rooms with bath Rates $2.00 and 2. 50 single 


VELAND, OHIO 
EVEN THE CARTER HOTEL 


Folsom a Taylor, Menegiag P Director 
Prospect near E. Ninth 
Rates from $2.50 








600 rooms 


CLEVELAND, OHIO 
GARFIELD HOTEL 
L. J. Lane, Manager 
3848 Prospect Avenue 
Rates from $1.50 





100 Rooms 


DENVER, COLORADO 
HOTEL SHIRLEY-SAVOY 
E. C. Bennett, vee 


Broadway at 17th 
Rates from $1.50 





400 rooms 


MOANA OT INDIANA 


OTEL LOCKERBIE 
Pa sa Zink, Managin \voxagd 


121 S. Illinois 
Ries from $2.00 





200 rooms 


KANSAS CITY. MISSOURI 
HOTEL KANSAS-CITIAN 


Marsh, Manager 
tes from $2.50 


LOS ANGELES, CALIFORNIA 


HOTEL CLARK 


. G. B. Morriss, Manager 
426 South Hill Street 
Rates from $2.00 








555 Rooms 


LOUISVILLE, KENTUCKY 


THE SEELBACH 
John S. Brannin, Manager 
Walnut and Fourth Sts. 
Rates com $1.50 





500 rooms 














MILWAUKEE, WISCONSIN 
HOTEL PLANKINTON 


J..N. Hoffman, Manager 
op N. Plankinton Ave. 
300 rooms Rates from $2.00 


MINNEAPOLIS, MINNESOTA 


ANDREWS HOTEL 
Theodore F. Stelten, Manager 
Hennepin and Fourth Sts. 


Rates from $1.50 





325 rooms 
OMAHA, NEBRASKA 
HOTEL SANFORD 


Frank Gore, Manager 
1913 Farnam St. 
300 rooms Rates from $1.50 


PHILADELPHIA, PENNSYLVANIA 
HOTEL ADELPHIA 


David B. Provan, Managing Director 
Chestnut St. at 13th 
400 rooms Rates from $3.00 


PITTSBURGH, PENNSYLVANIA 


ROOSEVELT HOTEL 
Francis W. Parke, Manager 
Center of Triangle 


Rates from $2.50 











600 rooms 


ST. LOUIS, MISSOURI 


HOTEL MELBOURNE 
O. P. Greathouse, Manager 
Lindell Blvd. at Grand Ave. 
400 rooms Rates from $2.50 


SAN FRANCISCO, CALIFORNIA 
HOTEL FRANCISCAN 


Stokely Wilson, Manager 
350 Geary St. 
Rates from $1.50 








175 rooms 


SEATTLE, WASHINGTON 


NEW HOTEL HUNGERFORD 
Earl Hungerford, Managing Director 
Fourth & Spring Sts. 
200 rooms 


Rates from $2.00 
WASHINGTON, D. C. 


HOTEL HARRINGTON 
Dougles C. Sheffer, Money er 
11th and “E” Sts. N. 
300 rooms 
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STEREOTYPING 


By LEE HAMMOND 





INCE the advent of electrotyping in 

America, stereotyping has become a 
neglected art in the commercial printing 
plant. However, the European picture is 
entirely different, for there had been 
widespread knowledge of stereotyping in 
Europe, which was not true of this coun- 
try. Thus, with the introduction of elec- 
trotyping, the American craftsman soon 
forgot stereotyping, whereas the Euro- 
pean held to the older art. He knew 
that it was much cheaper, but at the same 
time he knew there was much to be de- 
veloped and improved. As a consequence, 
eighty to ninety percent of the printing 
plates used in Europe today are stereo- 
type plates. 

Just a few years ago a new method of 
stereotyping was introduced from Europe 
into this country. This new method, the 
direct pressure press system, was dis- 
cussed in its general details in the April 
and May issues of the Graphic Arts 
Monthly. Much effort and time and 
money has been expended in the pioneer- 
ing of this method. Today this system 
stands equal to electrotyping, and be- 
cause of its lesser cost and its greater 





simplicity and adaptability, it stands as 
its worthy rival. 

While electrotyping methods have re- 
mained relatively unimproved in the past 
years, stereotyping has been gradually 
improved until this new process has been 
evolved and has been made commercially 
practicable. It is thus to the real inter- 
est of every printer and publisher, not 


only now, but in the coming days of 


more rigid cost systems and buyers’ de- 
mands for lesser plate costs, to investi- 
gate thoroughly this direct pressure stere- 
otyping system. 

This system is well out of its expeti- 
mental stage. That does not mean, 
however, that improvement will not be 
made, for as with all things, improve- 
ment will be made. But it does mean 
that through the untiring efforts of cer- 
tain men and certain concerns, the neces- 
sary methods and materials have been 
developed and proved. Within the past 
five years or so, a large number of the 
well known printing and publishing 
houses have installed direct pressure ster- 
eotyping equipment. In fact, there has 

(Continued on page 48) 
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“THE NATION'S 
BUSINESS PAPER" 


Preferred by thousands of printers 
and lithographers for letterheads 
and commercial forms. Available in 
whiter-than-snow .. . in 14 desir- 
able colors .. . in six effective fin- 
ishes .. with envelopes to match. 


Write for 
THE HOWARD PORTFOLIO 


Compare it! tear it! test it! and 
you will specify it! 


THE HOWARD PAPER CO, 
Urbana, Ohio 


WARD BOny 


WATERMARKED 
“The Nation’s Business Paper” 





MAKE EXTRA PROFITS WITH OUR 
PLASHY CARDBOARD POSTERS 


There’s a market in your community for our card- 
board posters. 14x22 size. 

We specialize in them; in fact, nothing but! We 
supply them in striking colors out of stock, by return. 
No waiting! You simply imprint as desired. You’ll be 
surprised at our low prices—about half what others 
charge. 

Write today for our new Oatalog—FREE showing 
reproductions in full color of several hundred designs 
for every occasion, such as, Dance, Entertainment, Car- 
nival, 4th of July, Theatre, Football, Basketball, ete. 


BOWER SHOW PRINT, 25 ADE ST., FOWLER, IND. 
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Trouble with Cardboard 


The enclosed samples of coated 
* cardboard show the trouble we have 
been having with the paper coming apart 
where it is pasted. Is this primarily due 
to insufficient amount of paste or im- 
proper pasting or because of anything we 
are doing to it in putting it over a cyl- 
inder press? 
A The samples you sent are coated 
© blanks which are made on a cylin- 
der paper machine and in this weight 
(5 ply) are not pasted. Your trouble is 
due to the outside liner pulling away, 
from one of two probable reasons, or 
possibly both. In making a cardboard of 
this type, each ply is a separate web of 
paper made in a separate vat on the 
machine. Each web or ply is added, one 
after the other, until the number of plies 
required are built up. The inner plies or 
filler of the cardboard are made of news- 
papers converted for this use, and the 
white paper liners on the top and back 
are made of new wood pulp fibres. First 
comes the liner on the machine, then the 
filler plies and then the liner on the back. 
Later the board is coated. If, in adding 
one ply to another on the machine as 
the plies are picked off each cylinder, they 
are not matted together firmly by means 
of the material and the machine, the liner 








sometimes pulls away too easily to with- 
stand the tack in the ink on a heavy 
form like this. 

Another possible reason might be that 
the ink was too tacky for this board and 
it might have been possible to reduce it 
so as not to exert enough pull to tear 
the liner. 

It is improbable that any strain or 
stress brought about by curving this sheet 
around the cylinder of a press would be 
sufficient to pull the liner off, except that 
there might be some justice in thinking 
that uneven impression might give the 
sheet too much “sock” on one edge ot 
corner which might contribute somewhat 
to the condition. 

A practical way to determine whether 
the board is at fault, in a case like this, 
would be to call the paper merchant for 
samples of the same board out of his 
stock. A comparison of the two under 
the same conditions, if found that the 
stock samples did not pull, might show 
the paper merchant some indication to go 
by in judging the paper involved as to 
the strength of the liner. 

You spoke of a pasted board in men- 
tioning this instance, which reminds us 
of the fact that sometimes on pasted 
boards, such as an 8 ply for instance, 

(Continued on page 46) 
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have shown that we have one of 


your requirements and get our prices. 


“EVERYTHING FOR THE PRINTER” 
Write, Phone or Wire—Cable Address CHIPRINT 


211 E. Detroit St., Milwaukee, Wis. 
609 West Lake Street 








Our Advertisements in Graphic Arts Monthly 


The Largest Lines of Rebuilt 
Equipment in me United States 


When you are in Chicago for A Century of 
Progress Exposition we invite you to visit our 
display room and inspect our stock or write us 


We represent leading manufacturers of new machinery and equipment. 


All Phones Monroe 1814 


CHICAGO PRINTERS’ MACHINERY WORKS 


Chicago, Illinois 
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HOME LIFE 






Outside oms, grey 
Michtony. Lincoln Park 
Bridle Path and Beaches. - 











Shop, * valet Service. 


2970 SHERIDAN ROAD 


PASARAPRAS 








FAR AP REAP 


WELLINGTON 
¢ ARMS & 


cApariment Hotel 


Dollenttet i-1 gi ‘o-2 Room ew ama a a: 
@ ea e 
Golf Courses, 


FOR cing: CONVENIENCE 
Commissa Store, Beauty Parler, Barber 


Make This Your Heme While In Chicago on nae or Attending A Century of Progress. 


Transient rates $3.00 per day and up with kitchen. Permanent rates $40.00 per month up 
unfurnished and $55.00 per month and up furnished with complete Hotel Service. 


Phone Bittersweet 4600 






BEAUTIFUL 








PAPAPA RAR 






PARARS 
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Wash-up 


Concerning printing problems — in 

* our shop we have had considerable 
discussion as to just what was the best 
wash-up. Some say that a cheap oil is the 
only thing while others say that kerosene 
is alright except that it drys out the rollers 
in fact shortens their life nearly one-third. 
We wish to get the straight on this and 
just how much gasoline or kerosene does 
actually dry out the rollers and what is 
the best all around wash-up.— Maitland, 


Fla. 
A Kerosene or coal oil is admittedly 
¢ the best fluid to use for wash-up 
purposes. It is not as rapid as benzine or 
gasoline, requiring a little larger drying 
rag, due to its slow drying properties. 
The mere fact that it is slow drying is 
sufficient evidence that there is not any 
possibility of doing any harm to the 
surface or the body of a composition 
roller. Should you use benzine or gaso- 
line, you will find that there is a ten- 
dency to crack the face of the roller due 
to the rapidly contracting properties of 
these two detergents, which is not true 
when employing kerosene. Kerosene, of 
course, should not be used for brushing 
the form but benzine or gasoline should 
be employed for that purpose. However, 


PRINTING 
PROBLEMS 


4 
6 


as a measure of safety, you should use 
nothing but white gasoline, as gasoline 
treated with Ethyl is harmful to the 
persons coming in direct contact with it. 


By J. GUS LIEBENOW 


one 


\ 


i x a 


Printing on Rough Surface 


We are planning on printing the 

* names of lakes, pools, beaches, 

etcetera on swim suits instead of stencil- 
ling them as we now do. 


Am enclosing a few samples, which I 
have printed with wood type and regular 
job black ink. Enclosed is also one sample 
of the stenciled work which is marked. 


I offer a few points which I believe 
you would like to know. 


1. This printing will be done on a 
12 x 18 C. & P. job press equipped 
with long fountain and _ vibrating 
roller. 

2. Some of the suits will be speed models 
which are cut out in the back that 
makes an uneven printing surface. 

3. We have wool, cotton and half wool 
suits, which are in different colors. 

4. We will probably have as many as 
30 dozen for one order. 

5. The ink would have to be water 
proof 100% .—W inston-Salem, N. C. 


(For answer see page 46) 
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Now! A MAT MOULDER 









For the Small Shop 


$6900 


At Complete 

SS  — with 

. Moulding 

Price : Blankets 
a aa) a aii, F.O.B. Rome 
aac 2 RPC PERETTI TET SS xs q se 
of All — elie : } 
Bed Size 
20 16"x131%6” 


Casting Boxes 8”x12” and 

12”x18”. Gas and Electric 

Melting Pots and Platen 
Pre-Heaters 


Stereotype Supplies— Mat 
Paper—Moulding Blankets 
—Backing Felt, Etc. 

Write for complete details 


EDW. J. NOLAN ENGINEERING CO., ROME, N. Y. 














CLEARANCE!! STEADY GROWTH— 


Heavy inventories in all offices. 


MORE ROOM—We are badly crowded. 


il 
SALE = = Hundreds of tons of Machinery, Type and 
Supplies Slashed to save handling costs. 


EVERYTHING SLASHED!! 


A few bargains: 


Miller Simplex ........... $2400.00 Miehle Pony .............. $425.00 
Miehle Vertical .......... — 00 G. R. S. pe Folder...... 250.00 
Type Hi Planer........ “.... 40.00 New Mitering Machine ..... 28.50 
Drying Rack & Stock Table 45.00 Post Envelope Press....... 395.00 
New Light Weight Duralumin Magazines for Models 5, 8, or 14 
MRNNIRNN eS SL ar orale wig oie Aioay 0 ela ao Tee SORE rend alora ean eke ies alace wei = baie $115.00 
Monotype Caster—rebuilt—2 molds, 8 fonts mats............e-e-e0-: 725.00 


WRITE FOR BIG CLEARANCE SALE BULLETIN 
THE TURNER TYPE FOUNDERS CO. 


DETROIT CHICAGO CLEVELAND—1729 East 22nd St. 
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“It gives me the utmost pleasure to 
write and thank you for sending me 
every month your wonderful and most 
valuable publication The Graphic Arts 
Monthly. We in South Africa do fully 
appreciate the great service you are 
doing for the advancement of the 
‘Printing Art’ —the manner in which 
you give us such valuable information 
so concisely shows the master minds 
behind the compilation of the little 


book.” 
A. Gordon Lee 
Galvin & Sales Ltd. 
Capetown, South Africa 


“Wish to say that I derive much 
information from the Graphic Arts 
Monthly and greatly enjoy reading it. 
Would like very much to have my 
name entered personally on your mail- 
ing list as there are many articles 
which I would like to keep. Since 
there are several other employees who 
wish to read it, I cannot clip these 
articles from the copy that is mailed 
to the company.” 

Carl T. Satterlee, Mech. Supt. 
The Daily Standard 
Excelsior Springs, Missouri 


“Will you accept our hearty thanks 
for the copies of your magazine which 
reach us each month? We assure you 
that it is highly appreciated and that 
each issue is given our closest atten- 
tion and we feel we owe much to 
your publication for the valuable and 
constructive suggestions that are of- 
fered from time to time.’’ 

I. Rogalsky, Manager 
McCourt Label Cabinet Co. 
Bradford, Pa. 


“May we take this opportunity to 
thank you for sending us the Graphic 
Arts Monthly each month. We find 
your publication invaluable and its 
articles are quite often the topic of 
discussion at shop foremen’s meet- 


ings.” 

Floyd C. Larson 
Supervisor of Printing 
City Public Schools 
Menominee, Michigan 

















“Thanks for placing our name on 
your mailing list. We are a new com- 
pany and the first issue helped us in 
answering advertisements for things 
in which we are interested. Your 
monthly will be a welcome guest in 


our plant.” 
F. D. Cooke 
Darring-Cooke Company 
Lowville, New York 


“T have read your May issue and 
found the articles very interesting and 
illuminating. Your advertisements 
have also attracted my attention. In 
fact, I have just written to two of 
your advertisers.” 

Sam Scheck 
L & K Linotype Co. 
New York City 


‘We find your publication to be 


very interesting and helpful in our 
engraving and electrotyping depart- 
ments, and we find that we can make 
helpful purchases from your adver- 


tisers.”’ 
David Beck 
Rapid Reproduction Co, 
New York City 


“We are readers of your very inter- 
esting little magazine, The Graphic 
Arts Monthly, and certainly find all 
your articles of interest and assis- 


tance.” Albert Lopman 
Long Island City, N. Y. 


“We find some of the ads listed in 
your magazine to be of great interest 
to us and have occasion to make fre- 
quent reference to it.” 

Luther Day, President 
Day Manufacturing Company 
Sherman, Texas 


“This magazine is much read in my 
plant and at the end of the year we 
bind them up in a permanent volume. 

George B. Horn 

The Kerr Printing Company 

Chambersburg, Pa. 
“Please keep our name on your 


mailing list.’ John A. Cowan 
Bridgeton, N. J. 
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DIXON ROUTER and TYPE-HIGH PLANER 
COMPLETE i 
Rou f bY ees $ 00 : 
Stereotype Casts _— 
Electrotypes I 
Copper Fast ‘ 
Zinc 1 -(ccurate id 
Linotype Slugs Safe 
Wood Simple f 
n Rubber and ‘ 
3 Linoleum Dependable : 
8 
r SPECIFICATIONS All plants should have this machine. : 
. Motor—Ball bearing, 20,000 R. P. M., fan- Jt does same work as large routers 
cooled, heavy duty, raises and lowers inside d i d : f 
arm, by hand wheel. and is constructed to give years o 
: Foot Stirrup—(not illustrated) Makes it pose dependable service. It will pay for 
sible to raise and lower the arms by foot action. i ; : : ; 
i Light Fixture—Light located at side of motor. ir nag oat yee i Laser Fn — ; 
j Switch—On arm; controls light and motor. . Pp 
: Arms—Solid bronze, nickel plated. high, make-ready on the press and 
; Worlholies Locks Sorry cag: Caraga Com- improved production. Any plant com : 
lete with—Four blade planer, router bits, type- afford it. Send for further informa- tit 
high gauge, light bulb, plug and cord. tion and payment plan. 
AUTOMATIC SAW SHARPENING CO., 735-41 E. Ohio St., Indianapolis, Ind. ie 
a Sharpeners of Printers and Stereotypers Saws | 





AMERICA’S COMPLETE 


PRINTERS «> BOOKBINDERS 
SUPPLY HOUSE 


Is 
| FOREMOST 


ALLIED 
EQUIPMENT 


NEW AND REBUILT MACHINERY ¢ EQUIPMENT e 
SUPPLIES e TYPE e INKS « MATERIALS e PARTS 


=" SERVICE 


FREE! A Printer's Stock Chart, and a Type Gauge <4 ALLIED 
—for the return of this coupon, with your letterhead. 9?” MACHINERY 
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Discount Prices 
New Hard Metal Type 





Caslon Bold 


6 point 24A-44a font... $1.40 

8 point 20A-38a font... 1.60 
10 point 20A-36a font... 1.65 
12 point 15A-28a font... 1.65 
14 point 12A-24a font... 2.00 
18 point 9A-18a font... 2.50 
24 point 6A-10a font... 2.50 24 point 6A-10a font... 2.50 
30 point SA- 9a font... 3.50 30 point SA- 9a font... 3.50 
36 point 4A- 6a font... 3.75 36 point 4A- 6a font... 3.75 


Cheltenham O. S. Alternate Gothic 


6 point 24A-44a font...$1.40 8 point 20A-38a font... $1.45 
8 point 20A-38a font... 1.60 10 point 20A-36a font... 1.50 
10 point 20A-36a font... 1.65 12 point 15A-28a font... 1.50 
12 point 15A-28a font... 1.65 14 point 12A-24a font... 1.90 
14 point 12A-24a font... 2.00 18 point 9A-18a font... 2.40 
18 point 9A-18a font... 2.50 24 point 6A-10a font... 2.40 
24 point 6A-10a font... 2.50 30 point 5A- 9a font... 3.25 
30 point SA- 9a font... 3.50 36 point 4A- 6a font. . 3.50 
36 point 4A- 6a font. . 3.75 42 on 36, caps, figs., pts. 1.50 


Chelt Bol Goudy O.S. 


6 point 24A-48a font...$1.40 6 point 24A-44a font... $1.40 
8 point 20A-38a font... 1.60 8 point 20A-38a font... 1.60 
10 point 20A-36a font... 1.65 10 point 20A-36a font... 1.65 
12 point 15A-28a font... 1.65 12 point 15A-28a font... 1.65 
14 point 12A-24a font... 2.00 14 point 12A-24a font... 2.00 
18 point 9A-18a font... 2.50 18 point 9A-18a font... 2.50 
24 point 6A-10a font... 2.50 24 point 6A-10a font... 2.50 
30 point SA- 9a font... 3.50 30 point 5A- 9a font... 3.50 
36 point 4A- 6a font.. 3.75 36 point 4A- 6a font... 3.75 


Chelt Bold Ital. Goudy 0O.S. Italic 
6 point 24A-44a font...$1.40 6 point 24A-44a font. ..$1.40 
8 point 20A-38a font... 1.60 

10 point 20A-36a font... 1.65 

12 point 15A-28a font... 1.65 

14 point 12A-24a font... 2.00 


Franklin Goth. 


6 point 24A-44a font... $1.40 
8 point 20A-38a font... 1.60 
10 point 20A-36a font... 1.65 
12 point 15A-28a font... 1.65 
14 point 12A-24a font... 2.00 
18 point 9A-18a font... 2.50 


10 point 20A-36a font... 1.65 
12 point 15A-28a font... 1.65 
14 point 12A-24a font... 2.00 
18 point 9A-18a font... 2.50 -18 point 9A-18a font... 2.50 
24 point 6A-10a font... 2.50 24 point 6A-10a font... 2.50 
30 point SA- 9a font... 3.50 ~30 point 5SA- 9a font... 3.50 
36 point 4A- 6a font... 3.75 36 point 4A- 6a font... 3.75 


Cl odknsa 


6 point 24A-44a font...$1.30° 6 point 24A-44a font... $1.40 
8 point 20A-38a font... 1.45 8 point 20A-38a font... 1.60 
10 point 20A-36a font... 1.50 10 point 20A-36a font... 1.65 
12 point 15A-28a font... 1.50 12 point 15A-28a font... 1.65 
14 point 12A-24a font... 1.90 14 point 12A-24a font... 2.00 
18 point 9A-18a font... 2.40 18 point 9A-18a font... 2.50 
24 point 6A-10a font... 2.40 24 point 6A-10a font... 2.50 
30 point SA- 9a font... 3.25 30 point 5A- 9a font... 3.50 
36 point 4A- 6a font 3.50 36 point 4A- 6a font... 3.75 


POSTAGE PREPAID 
Discount 5% Cash With Order 
Send For Specimen Catalog 


Jackson Monotype Products Co. 


1844 Stout Street, Denver, Colorado 

















8 point 20A-38a font... 1.60 
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Book on Layouts 
Frederic Ehrlich, Instructor of Design 
and Layout at the New York Employing 
Printers’ Association, and Lecturer on 
Typographic Layouts at Mechanics Ip. 
stitute has written and prepared “The 
New Typography & Modern Layouts,” 
an excellent and comprehensive study of 
ideas, layouts and suggestions for printers 
and all engaged in the business of pre. 
paring advertisements. The pages con- 
tain fifty layouts of introduction pages, 
fifty designs for cover pages, thirty-two 
layouts of flush arrangements, thirty-two- 
interpretations of identical copy, one hun- 
dred basic balances in positioning symbol 
and rules for letterhead design, thirty. 
two layouts in positioning a left hand 
rule, two hundred and ten arrangements 
in positioning type masses in combination 
with pictures, and in all about twelve 
hundred modern layout’ ideas in ready 
reference form. The book, which sells 
at $5.00, is published by Frederick A, 
Stokes Co., 443 Fourth Avenue, New 
York City. 


Book on Photoengraving 


“Photo-engraving” by A. J. Bull is a 
concise but accurate account of the vati- 
ous methods of photoengraving. Inter- 
esting and original are the chapter on 
three-color work, the illustrations of the 
microscopic grain of the various processes, 
and the historical outline in the appendix. 
The book contains over one hundred 
pages, frontispiece in three colors, four- 
teen plates and twenty-two diagrams. The 
author has lectured extensively on the 
subject. Edward Arnold & Co., 41 Mad- 
dox Street, W. I., London, are the pub- 


lishers. 
Book for Schools 


“Printing—A Craft for Schools,” writ- 
ten by H. E. V. Gillham, and published 
by Sir Isaac Pitman & Sons, London, 
and Pitman Publishing Corporation, 2 
W. 45th Street, New York City, is an 
excellent book for school use. It has 
interesting chapters on linoleum cuts} 
wood cuts; and letterpress printing. 
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DESIGNER OF SMALL OFFSET 
PRESS WANTED 


A responsible manufacturer with 
capital desires to get in contact 
with parties who have designs 
and workable drawings of offset 
presses in the smaller size range. 








FOR INTERVIEW WRITE TO BOX 376 


CARE GRAPHIC ARTS MONTHLY 
608 S. DEARBORN ST., CHICAGO, ILL. 




















Condition Your Paper Before Printing. 
The Southworth Simplex Does This Accurately. 


Write us for further information and list of users. 
We guarantee satisfaction 










4 compartment 


: Simplex 
, ee, ee sheets per 


8 hours 





Much work is of a kind that makes paper conditioning imperative. The best 
of salesmen cannot sell at a profit if prédduction costs are too high. We can and 
will save you money. 


We also manufacture Humidifiers, Universal Paper Jogger, Hold- 
fast Hangers, Punching, Round Cornering and Perforating ma- 
chinery of all kinds, also special machines built to order. 


SOUTHWORTH MACHINE COMPANY, Portland, Maine 
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The Editor Says: 


NUMBER of our readers won- 

dered how Gen. Hugh S. John- 
son’s recent order relaxing NRA 
prices would affect the Graphic Arts 
field. For their benefit we should like 
to say that the order did not affect 
those industries which at the time of 
the order had price control provisions 


ae 





in their codes. Gen. Johnson said 
“It should be clearly understood that 
all of the provisions of approved 
codes, including their price provi- 
sions, are in full force and effect and 
must be complied with.” He did in. 
dicate, however, that the NRA will 
approve the dropping of price con- 
trol in any industry or trade that 
voluntarily agrees to drop the con- 
trol. 
—GAM=-=— 

N an excellent talk recently before 

the Cincinnati Club of Printing 
House Craftsmen, B. D. Stevens, 
first vice-president of the Miehle 
Printing Press and Manufacturing 
Company, pointed out that “there is 
hardly enough in common between 
typographic printing and offset print 
ing so that they could be called sec- 
ond cousins.” He warned his listen- 
ers that each is an entirely different 
business, and that the typographic 
printer who is thinking of installing 
offset presses, should decide if he 
wishes to go into a new line of busi- 
ness and also to decide if there is 
sufficient work, adapted to offset, “in 
the field he wishes to cover to wat- 
rant the investment.” We shall try 
in the next issue of the Graphic Arts 
Monthly to reprint the biggest part 
of Mr. Stevens’ talk. 


——SAlg-- 


We erred in this column in our 
April issue in stating that paragraph 
(e) relative to news matter is incor- 
porated in the Code. This paragraph 
had not been approved in the 
Code. 
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Greatly Reduced Prices During 
June and July 


| 





a 


Rouse Mitering Machines 


Newly improved Rouse Hand Mitering Machine with many 
NEW and EXCLUSIVE features. Regular Price $48.00 


SALE PRICE 


Rouse Lead and Rule Cutters 


At a saving of twenty-five per cent 


SPECIAL SALE PRICE MODEL No. 20 
SALE PRICE ON MODEL No. 30 (With Point Gauge) 26.25 








LINOTYPES Rescilr snd GUARANTEED 


‘‘SPECIAL”’ No. 2 KELLY PRESS 


MILLER SIMPLEX and MAJOR SIMPLEX. 32” 
SEYBOLD Automatic Clamp Cutter. HAMILTON 
Two Tier Type Cabinets, Drying Rack and Stock Ta- 
ble, Letterboard Cabinets, 39x65” Steel Top Imposing 
Table with Galleys on one side and Labor Saving Reg- 
let and Furniture on the other side. 





a+ 
vy 


COMPLETE PRINTING PLANT EQUIPMENT 


THE WANNER COMPANY 


720 SHERMAN ST. ESTABLISHED 1875 CHICAGO, ILL. 





Dithebstom sO N\Na 
Dp, and JUL\ 
. | 

















Your saving does not stop with the original in. 
vestment when you add the Improved Rouse 


S AV E; Hand Mitering Machine and the Rouse Lead and 


Rule Cutter to your composing room equipment, 


At ANY price there is no substitute for Rouse 

25 % tools. Composing Room foremen and plant 
superintendents who know their costs realize 

on. the this. A fraction of a unit saved on a mitering or 
cutting operation multiplies itself many times 


L ATE S - during the day. It pays to use the best. The ex- 


MO DEL clusive Rouse refinements tend to quick produe- 


tion—to save time units and cut down costs. 


ROU SE Rouse has built into these tools the experience 


of thirty-five years—the little things that help the 
compositor. Sturdiness of construction and ease 
of operation are inherent. 


During JUNE and JULY you can buy the Im- 
proved Rouse Hand Mitering Machine and the 
Rouse American Lead and Rule Cutter at a sav- 
ing of 25%. You can bring your composing 
room equipment up-to-date at the lowest pos- 
sible investment. Study the Rouse efficiency 
features—then order from your nearest dealer. 


CODE 










1 Be Sure its a Genuine ROUSE 





AY 


> 
, 











The Improved Rouse Hand Mitering Ma- 
chine is a time-saver. It is a necessity to 
the progressive plant. The new graduated 
gauge, an essential to all fine work, is 
mounted on a rectangular steel bar. Rigid 
construction makes absolute accuracy pos- 
sible. 

Point adjustment is self-contained in the 
gauge and is permanently accurate. The 
point gauge is now adjustable to quarter 
points. 

The capacity is 83 picas—or 23 picas more 
than the old model Rouse. Extension gauge 
increases this to 144 picas. 

Extended capacity, quarter point gauge ad- 
justment, and extra sturdy construction are 
exclusive Rouse features. 

At these special low prices NOW is the 
time to order. 








mepmiar Price ........- wee ee eee -648.00 
ee ONG SUL <6 vc onsen cv 0s oes 35.50 
RING aig. soc ole o Wisin tense, oie $12.50 
With Extension Gauge 
PeeeMIeAY HriCe’ 6... ose eee e ee H0800 
NE PS a ge ee 43.00 
55: 5 cat tai dic. o ween ee $15.00 


rofit by ROUSE 





Efficiency 


The Rouse American Lead and Rule Cutter 
is made for efficient and accurate opera- 


tion. Construction eliminates possibility of 
strips of thin rule working beneath the bed 
gauge. Models No. 20 and No. 30 are 
equipped with grooved bed in which ad- 
justable-for-wear flanges slide. This is an- 
exclusive feature valuable for permanent 
accuracy. 

Gauges on the No. 30 set accurately and 
lock automatically by nonpariels up to 105 
picas, and by points from 6 points to 45 
picas. No. 20 is identical in construction to 
the No. 30 but is not equipped with the 
point gauge. 

At the JUNE and JULY prices an addi- 
tional Rouse Lead and Rule Cutter, with 
its exclusive features, will prove a profit- 
able investment. At these prices there is 
no need to delay production with inade- 
quate or inefficient cutting equipment. Or- 
der today. 








Regular price, No. 202... 5666.03 $29.00 
PUTOOES CUE Dee 6g 6 weiss & wre. ree 21.75 
SA WEG once 665 5 dina lre es $ 7.25 
Regular price, No. 30........... $35.00 
SUINTS ANG POL « éccéciae ces cccces 2680 
DAI oc ad & ack ic Cele sitet $ 8.75 


Sold by responsible dealers everywhere. 
Made only by 


| H.B. ROUSE & CO., 2214 Ward Street, Chicago 
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NOW... 


You can get a genuine 
NEW CORONA PORTABLE 


eck For 
50 
The Lowest sh 24 


ever quoted for this splendid, durable, 
light-weight typewriter 


Complete 
Compact - Durable 
Weight 63% lbs., 


automatic ribbon reverse, 
back spacer, 

two-color ribbon, 
ten-inch carriage, 

84 characters, 

writes both capitals and 
small letters, 

right and left hand 

shift keys, 

single and double spacing, 
100% visibility, 
attractive carrying case in- 


cluded. 


PRUITT, Inc. 


170 N. La Salle St. Chicago, Ill. 














Office MB rrection 


C. D., Jamestown, Va., wishes to know 
“the full word of the abbreviation viz, 
and its origin.” 

Videlicet. According to the New 
Standard Dictionary, videlicet “originated 
in a medieval symbol of contraction re- 
sembling z, as in oz., which was once 
equivalent to &. Thus viz. represents the 
two contractions vi. (for vide) and & or 
et (for licet).” 


H. A., Salem, Ore., wonders whether 
the use of the double hyphen (=) would 
not be advantageous in printed English, 

The double hyphen is commonly em- 
ployed by dictionary-makers for connect- 
ing compounds to distinguish from words 
divided by ordinary single hyphens, 
Many proofreaders make double-hyphen 
marks to avoid misreading for dashes by 
compositors. 


L. M., Chicago, IIl., asks who was the 
first to treat the subject of proofreading. 

We would hardly dare say, but we do 
know for certain that Jerome Hornschuch 
wrote a Latin treatise on the theme in 
1608. Joseph Moxon in his quaint work, 
*“Mechanick Exercises” (London, 1683), 
had something interesting to say in Eng- 
lish about press correcting. 


F. O., New Haven, Conn., asks if 
there is good authority for the use of an 
before words with the aspirated h, as 
hotel and history. 

Yes; many English grammarians prefer 
this form. 


Z. I., Holyoke, Mass., puts the ques- 
tion: “Is it correct, in writing a letter, 
to say: ‘We enclose with (or under) 
separate cover’?”’ : 

The expression is ambiguous. To en- 
close is used with reference to putting or 
placing something within another, as a 
check with letter. Better say: “We for- 
ward (or mail) separately.” 
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FOUND! 


The best buys of the month 
for efficient and profitable 
production... 


Cleveland Folder, model B, rebuilt 
and unconditionally guaranteed. 
Complete with 32 page attach- 
ment, electrical equipment ...... $850. 


SPECIALS: 


New Rouse Mitering Machines .$35.50 
New Rouse Lead Cutters No. 20. 21.75 
New Steel Galley Cabinets with 

100 Rustproof 834 x 13 Galleys 42.00 


Vandercook Proof Press, bed 12”x24”, auto inker, recon- 


IEE 254. soca. gictace teenie ik nek sidch ak Bec Das oy awe Sara $ 140 
Poco No. 0, bed 12”x18”, on steel stand with shelves, ink 

SR GU UN 5 5 65:5 65 oa scctlvh weep oe R oes's URED be0s 60 
Rosback Pony Six Power Punch, late serial with A.C. 

motor, gear drive and perforating attachment........ 190 
Rosback Pony Six F. P. Punch with 8 heads and dies.... 135 


Southworth F. P. Punch (single head), complete with dies 35 
Special prices on Chandler & Price Presses: Example— 
See See CNN. SAIN d aa ne vied one a eaieee's es 135 
Se Se NR so Sno ces honk aa SPs AW ble Pe keene 265 
Model 8 Linotype, serial over 19,000, equipped with 3 
magazines, 3 molds, liners, spacebands, Monomelt and 
gas pot, helical gear drive and motor, high-speed distrib- 
I S55 2k Cah 5'4's Siu alg 6. 6p ets WSR Se ae ee ate 1,700 
Rouse Band Saw, factory rebuilt....................... 600 


TYPE & PRESS of ILLINOIS 


632 Sherman St., Chicago 
Branch: Film Exchange Bldg., Cleveland 


A 
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CONSERVE PROFITS with 
C.& G. ROUTER 


JIG-SAW and TYPE-HIGH 
MACHINE 


A single ma- 

chine for related 

urposes. 

wo men 

can work on 

it at the same 

_ time. Makes a 

triple saving. Simple 

to operate. Speeds up 

work. Accurate; 

efficient; positive. 

Installed fully 

equipped, ready to 

- run. Price now re- 

duced. Write today 
for full details. 


“~) (0) /7N 
(Sav-reinnee 
SSS 
Milwaukee Saw Trimmer Co. 


Successors to C. & G. Mfg. Co. 
610-612 E. Clybourn St. Milwaukee, Wis. 















REQUIREMENTS 
fo BLOMGREN BROS.8CO 


MAKERS OF PRINTING PLATES 
512 Sherman St.--- 


Chicago, III 





The Halftone Screen 


(Continued from page 5) 


during exposure in the camera, the rays 
of light transmitted by the lens pass 
through the tiny apertures in the halftone 
screen on their journey to the sensitive 
plate of the photographer. 

It might naturally be assumed that 
since the apertures in the screen are all of 
uniform size, the dots in the negative 
would also be uniform in dimension. 
Such is not the case for two reasons: 
first, the ratio of light reflected from the 
copy will govern the amount of light pass- 
ing through each respective aperture; sec- 
ondly, the optical properties of the screen 
will assist in bringing these rays of light 
of varying intensity into focus on the 
photographic plate so as to produce a dot 
of a size commensurate with the particu- 
lar quantity of light reflected from the 
copy at that point. 

Just what the optical action of the 
screen is in this passage of light through 
its apertures, and the concurring transla- 
tion of a continuous tone image into one 
consisting of tiny printing elements or 
dots is still a matter of controversial spec- 
ulation. Three main theories have been 
enunciated: the pinhole theory, the dif- 
fraction theory, and the penumbral 
shadow hypothesis. 

Space and time permit only the brief- 
est mention of these theories (though, if 
sufficient interest is displayed by the read- 
ers, the Editor may be persuaded to per- 
mit the publication of a more exhaustive 
review in the future) , the oldest of which, 
the pinhole theory, enunciated in 1884 by 
F. E. Ives, assumes that each aperture of 
the cross-line screen may be regarded as 
a “pinhole” lens, which forms a vignetted 
image on the photographic plate of the 
diaphragm situated in the lens of the 
camera. 

The diffraction theory was promul- 
gated in 1894 by Max Levy, and attempts 
to ascribe the variation in size of the dots 
to be due to the influence of diffraction, 


et 
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explaining that if there were no deflected 
light, the dots would only vary in opacity, 
rather than being larger or smaller in size. 
It was formerly considered as rebuttal to 
Levy’s theory that diffraction exerted only 
a negligible influence in dot formation, 
but recent researches of Fruwirth on the 
diffractional phenomena of halftone seem 
to indicate that Levy’s assertions must 
be seriously considered. 

The theory of halftone heretofore most 
commonly accepted has been the “penum- 
bral shadow”: idea, first investigated in 
1895 by Dollond and Tallent, and a 
year later (1896), exhaustively treated 
by Deville. Reduced to homely language, 
Deville assumed that the opaque lines of 
the screen cast shadows on the photo- 
graphic plate, these shadows being re- 
duced or lengthened according to the in- 
tensity of light reflected from any part of 
the picture. Thus, in the highlights, 
where a large percentage of light was 
passing through the screen, the shadows 
were very much reduced, resulting in in- 
creased action of light on the photo- 
graphic plate, with a correspondingly 
smaller transparent opening or “dot” in 
the negative in these parts of the picture. 

Correspondingly, in the shadows, which 
reflect comparatively little light, the 
shadows behind the screen would be 
lengthened, so that a larger area of the 
photographic film would be more or less 
unaffected by light, and would therefore 
be transparent in the negative, producing 
the large sized “dots” so necessary for 
proper portrayal of the shadow areas in 
the halftone print on the actual printing 
plate, and the subsequent inked impres- 
sion therefrom on paper. 

The penumbral shadow theory is prob- 
ably the easiest of comprehension by the 
average non-technical mind. But regard- 
less of which of the theories be accepted, 
the fact remains that the halftone screen 
for the last 40 years has retained its posi- 
tion of being the most efficient medium 
for quickly translating pictures into print- 
ing surfaces — fully capable of delivering 





25-40% NET 


Profit Selling Labels 




















SEND FOR 
FREE BOOK 





RINTERS — Here is an oppor- 

tunity to earn 25-40% clear 
profit (NET) selling Ever Ready 
Label jobs. Think of it—gyou 
don’t have the bother of running 
any label jobs, or of handling gum- 
med paper. Ever Ready ts equipped 
to do ALL the work for you... 
and that means printing the job as 
well as delivering it if you wish. 
Send for Ever Ready’s ‘‘Hand-Y- 
Book of Labels,” a 48 page book 
containing 427 workable ideas 

. easy to sell to your custom- 
ers, and economical to produce! 
Our printers’ discount tells you ex- 
actly how Ever Ready places you 
in a position to meet all competi- 
tion and make a handsome profit 
as well. 


Write at once to 


EVER READY—— 
LABEL CORP. 


257 West 17th St., New York 
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The burden of 


responsibility 
CROMWELL TYMPANS 


after having reached a 
great place in the respect 
of the best printers, the 
burden of responsibility 
rests heavy upon CROM- 
WELL engineers to keep 
it always up to expecta- 
tions. 














4758 
8. Whipple 
Street 
Chicago, Ill. 


The Cromwell 


Paper Company 





Complete service means 
undivided responsibility 
to us---and entire 


satisfaction to you. 


CRESCENT ENGRAVING CO. 


TL) ole 3 ( @— MICHIGAN 











the millions of newspaper, magazine, book 
and advertising illustrations annually 
given to a waiting world by the indus. 
tries grouped under the honorable head. 
ing “Graphic Arts.”’ 

[Note: Questions on photoengraving will 
be answered in these columns, particy- 
larly those queries which are of general 
interest to the industry. All questions 
should be sent to the Editorial Offices of 
this publication, and those desiring a per. 
sonal reply must not fail to furnish 
stamped and self-addressed mailing en. 
closures—Editor} 


Trade Practice 
Amendments 


(Continued from page 8) 


What with the tension of the issue, it 
may easily fall out that printers will be 
pressed to make a declaration of prin- 
ciples. 

Perhaps the one most fertile spot for 
the hatching of amendments to the 
Graphic Arts Code is the nursery set up 
by the existing code to foster mutual re- 
spect for creative designs, or original 
copy. As our readers know, the Graphic 
Arts Industries Code approved in Febru- 
ary contains what is intended to serve as 
a blanket restraint upon “Appropriation 
of design.” No establishment may usurp 
or make use of any design plan, drawing, 
sketch, dummy or copy which has been 
submitted to a prospective customer by 
a competing establishment. So far, so 
good. Here is a brake upon ail borrow- 
ing of pending designs. Without saddl- 
ing upon printers, engravers, etcetera any 
of the dreaded responsibilities for un- 
conscious and unintentional infringement 
of trade marks and copyrights or in- 
vasion of design patent rights. 

But there remains for possible future 
reconciliation one other nest of misun- 
derstandings. This has to do with the 
relations between graphic arts processefs 
and artists, designers, etcetera. Here, to 
be sure, is no worry for the printer or 
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engraver who does no more than execute 
copy that is turned over to him complete. 
But, the situation is, indeed, capable of 
bringing an occasional uncomfortable half 
hour to the printer or engraver who is 
called upon to arrange direct for his 
“art,” negotiating with free lance artists 
or service studios. Groups of designers, 
such as the Mail Order Catalogue Art- 
ists would like to take advantage of the 
present open season for code making to 
bring about an understanding that there 
shall be no more designing on consign- 
ment or on speculation. They would 
make all designing, including typograph- 
ical designing a matter of definite con- 
tracts, with extra pay to the designer when 
his work is used for more extensive pur- 
poses than originally contemplated. There 
is also agitation for a show-down as be- 
tween printers — engravers and artists — 
designers in respect to the rights of the 
former to cut, change, alter, redraw or 
subdivide purchased illustrations, designs, 
lay-outs, etcetera. 

Some of the private planners, who 
would attach an extra lean-to here and 
there to the Graphic Arts Code structure, 
feel that there should be additional pro- 
visions against “free deals” and “cour- 
tesies” and concessions of any kind on 
the part of printers that might operate 
as underground price-cutting. These strict 
moralists would hedge the disposition of 
over-runs, the use of free samples and 
work sheets, and all manner of “throw- 
ins,” via stock cuts, special plates, or 
what not. As warranting sterner morals 
by graphic arts suppliers, it is pointed 
out that, in their own business environ- 
ments, many of the largest users of 
printed matter ate using code clubs to 
outlaw dubious “advertising allowances,” 
and “free” display fixtures, display covers, 
containers for repacking, etcetera. All 
of which is the cue to the printing clans 
that what is reform sauce for the goose 
is fair trade sauce for the gander. 
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Write today for our catalogue folder 


C. B. NELSON & CO. 
727 S. Dearborn St., CHICAGO, ILL. 


For sale by dealers everywhere 
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Coming to 
the Fair? 


If you intend to visit the Cen- 
tury of Progress Exposition this 
summer drop in and pay us a 
visit. We'll try to save you part 
of your expenses by savings 
made on your paper purchases 
—plenty of job lots on hand. 


REMINGTON - JENSEN 
PAPER CO. 


667 W. LAKE STREET 
CHICAGO, ILL. 


MON. 3222 

















BRACKETT MACHINES 


@ APPLY TAPE, gummed or un- 
gummed, on all classes of bindery 
work. 

@ TIP carbon sheets to blotter or 
board as on scale tickets, dining 
car checks, etc. 

@ SCORE, GLUE and FOLD for 
making filing supplies such as dou- 
ble top file folders, open end legal 
file envelopes, flat wallet envelopes 
and similar work. 


The Brackett Stripping 
Machine Company 


608 S. Dearborn St., Chicago Illinois 
28 W. 23d, New York City 

















Dot Etching 


(Continued from page 12) 





in the event of color reproduction, on 
process panchromatic dry plates, such as 
the Cramer “Spectrum Process” plate, 

The dye used for staining the half. 
tone negative is that ordinarily used for 
this purpose, Croceine scarlet being as 
good as any. With a solution of this 
dye, the artist proceeds to stain the nega. 
tive in the highlights and lighter middle. 
tones to about the strength he considers 
correct for proper representation of these 
tones. If anything, the tones can be 
slightly heavier than required, as this will 
permit a general or “flat” etch of the posi- 
tive, with a consequent sharpening of dot 
formation and the production of a stencil 
like dot for photoprinting. 

The next stop is the production of a 
positive from this stained negative. Prob. 
ably most of the readers will immediately 
say “contact,” indicating that the posi- 
tive is made by contact printing from the 
stained negative. To this I reply, “No! 
in the camera, by photography of the 
negative!” 

The reason for this is that if a con- 
tact positive were made, much of the 
advantage gained in staining would be 
lost, for this reason: the sensitive emul- 
sion of the dry plate would have to be 
exposed sufficiently to create the required 
density for dot etching purposes, par- 
ticularly in the shadows. Since the dye 
used for staining is not what might: be 
called “non-actinic,” it follows that parts 
of the stained image would be printed 
heavier, because the sensitive film on the 
dry plate would be affected through this 
stain, and in this way, the effects of stain- 
ing would be reduced through partial 
light: action on the film in the stained 
parts. In simple words: one would “print 
through” the stain much more readily on 
the dry plate than would be the case with 
the comparatively insensitive solutions 
used for sensitizing offset metal. 


Peculiar though it may seem, if the 
negative is illuminated by transmitted 
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light in the transparency holder before 
the lens, and if a positive is then made 
on a plate specially intended for dot 
etching purposes, such as the Cramer 
“Super Contrast,” a much more satis- 
factory result is obtained. 

The light transmitted through the 
stained areas does not affect the plate as 
strongly as it does in contact printing, 
primarily because the stained image is not 
in contact with the sensitive dry plate, 
and the stained parts are absorbing the 
transmitted light in a manner very sim- 
ilar to a strong color filter. Because of 
the distance these colored rays are re- 
quired to travel from the negative to the 
sensitive plate, they lose still more of 
their activity, so that when they finally 
impinge on the sensitive plate in the 
camera a much more accurate balance is 
retained between the stained parts and 
the clear middletones and shadows. 

These latter sections, because of their 
transmission of white light, will then have 
an opportunity to exert sufficient light 
action, so that when the positive is de- 
veloped, they will have achieved the re- 
quired density, whereas the stained high- 
lights, due to the reduced actinic prop- 
erty of the light transmitted through the 
dyed areas, will have been refrained from 
an equal action and will accordingly be 
represented in a lighter and more correct 
strength of tone. 

From this description it can be readily 
seen that the labor of etching will be 
greatly reduced, and what is still better, 
there will not be the necessity of excessive 
staging and the ever-present danger of 
“hard lines” and other harsh effects oc- 
curring whenever drastic alterations are 
made in a halftone image during the 
course of etchin-. 

In view of the fact that the ‘Super 
Contrast” plate of the Cramer Dry Plate 
Company, St. Louis, is especially suited 
for dot etching, I would refer those de- 
siting prompt information on this method 
as well as data on dot etching, to the 
newly installed Graphic Arts Division of 
this company. 
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DINGBATS FOR 
ONLY $1.00 


This generous assortment of fleurons by no less a 

designer than the famous Frederic W. Goudy will 

add distinction and beauty wherever you need a 

decorative spot. Foundry cast in hard metal. Only 
$1.00 a font. 
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ORTLEB INK AGITATOR 


users say: 

That uniformity of color is essential 
to satisfied customers. 

That short inks cause less offset. 

That stirring ink by hand is costly. 

That mileage (coverage) more im- 
portant than price of ink. 

That a saving of from 5 to 10% of 
ink is a big item today. 

That inks cannot skin or separate. 


The above results are to be had if 
you will place Ortleb Ink Agitators 
on your presses. 


GEORGE ORTLEB COMPANY 
114-116 N. 3rd St. St. Louis, Mo. 


————————— 














| The New Craftsman 26% “ 
Lever Paper Cutter 


Modern in design, built to today’s best 
engineering standards, with nineteen 
special features to give you more accu- 
rate cutting plus easier and faster opera- 
tion. See it on display at the C&P branch 
or at your C & P dealer’s showroom. 


The Chandler & Price Company 


Cleveland, emg oe 
Ohio se 









Write for 
description 
and speci- 
fications 


























Equip Printing 


Salesmen 
(Continued from page 10) 





tation of the material and labor cost ad. 
vances in the trade in recent weeks, 

One large Brooklyn job house equipped 
its salesman with some interesting and de- 
tailed evidence that even in periods of 
low costs or receding costs for paper, ink, 
labor and general overhead, scores of 
large firms have found their costs in pri- 
vate plants in excess of those which pre. 
vail in outside plants, and have given up 
the operation in a comparatively short 
time as impracticable. 

The fact is that the printing house 
salesman cannot adequately and safely 
meet the common objections to price in- 
creases on established accounts with mere 
generalities. 

He should have with him at all times 
specific data on: 


(a) Paper cost rises; 

(b) Ink, and materials; 

(c) Overhead costs, including taxes; 

(d) Labor cost increases, and details 
relating thereto. 


Under the operation of the code, print- 
ers generally will be required to improve 
their cost accounting systems which 
should quickly enable them to make a 
clearcut presentation of the facts to skep- 
tical and complaining customers. 

The greatest difficulty has arisen, in 
the East at least, where regular customers 
have been notified of price advances. The 
new customer is not so apt to make un- 
favorable comparisons because, in the 
main, the bids of job shops on given work 
are, under present conditions, pretty close 
to each other, probably as a result of bet- 
ter accounting and more accurate cost 
finding. 

Old customers seem to feel that the 
shop should absorb advances in total dis- 
regard of the facts which prevail. 

Many of these business men are thor- 
oughly familiar with the NRA regula- 
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tions as they apply in their own indus- 
tries, and which, in the main are the same 
which govern the printing trades. But 
such is human nature. One job shop 
sales manager said to this writer recently: 


“The customer who yells loudly that 
we are gouging him by a rise in prices is 
asked quite plainly what he is doing in 
his own business under his Code, and 
whether he is ignoring its provisions re- 
garding prices and whether he is or not 
passing along his own cost increases to 
his customers. 

“By putting him on the defensive in 
this way we find that we can get a more 
fair and rational attitude on his part to- 
ward our own problems.” 

It is natural that the average printing 
salesman, hot after business, should feel 
keenly the toughness of the job of educat- 
ing old customers to new prices. He must 
face a great deal of bluffing, loud com- 
plaining, threats, and sometimes rough 
treatment. But, having his facts and 
keeping his head he can by tactful han- 
dling of the excited and skeptical cus- 
tomer swing him into line. 

Recent increases in all that goes into 
publication printing were foreseen some 
months ago by certain New York print- 
ing houses, and an early beginning was 
made to acquaint the publisher with what 
he might expect. This was done by per- 
sonal contact, and by mail. It gave the 
publishers plenty of time to adjust their 
advertising and subscription rates to meet 
the inevitable rise, and where it was done 
the printers had little difficulty in re- 
newing contracts at new price levels. 

It is undoubtedly asking too much of 
the salesman to go out and fight this 
battle alone, and armed with little but 
general statements about the rise in the 
price of everything, everywhere. 

A great deal of business is needlessly 
lost in that way. 

He should have concrete facts and be 
able to present them in a convincing 


manner. 








CODE 


Costs are no Problem for 


Users of the 





WELLS Cross RULE 
FORM MACHINE 


C= regulations for hours and 
labor work no hardships on 
users of the Wells Cross Rule Form 
Machine. They can easily meet all 
requirements and still sell below the 
cost of ruled form printing pro- 
duced by other methods. And, in 
addition to getting a high percent- 
age of the business, they are mak- 
ing nice margins of profit. 

The Wells Cross Rule Form Ma- 
chine is rapidly becoming a stand- 
ard piece of equipment for modern 
printing plants. Already, composi- 
tors all over the country know how 
to use it. The investment required 
is within reach of even the smallest 
plants. 


Write for literature and samples. 


WELLS & COMPANY 
536 So. Clark Street 
CHICAGO, ILL. 
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HAND FINISHED RULE 
LEADS AND SLUGS 


Send for our Wall Chart 








121A W. Harrison St., Chicago 








MEGILL’'S 
GAUGE PINS 


The Spring Tongue Gauge Pin 
(Registered U.S. Pat. Off.) 






Price $1.80 doz. 50c set of 3 


Holds securely. Best Gauge 
Pin made. 


SOME OF OUR OTHER DEVICES 
Automatic Side Gauge $6.00 ea. 
Gripper Fingers 60c ea. 
Gripper Cross Bars $1.75 & $2.00 ea. 


Double Grip Gauge $1.75 set 
Extension Feed Guide $1.75 set 
Oo Steel Gauge Pin 75c dos. 
Flexible Gauge Pin 15c dos. 


Complete Circular on request 


The Edward L. Megill Co. 


Established 1870 
7161 Atlantic Ave. Brooklyn, N. Y. 
































Composing 
Problems 


(Continued from page 18) 


a good thing to avoid letter-spacing, since 
it slows down reading and affects the 
color of the page. Of course there are 
times when spacing between words will 
seem very wide if there is no letter-spac. 
ing permitted within words, but even this 
will be found preferable to unevenness 
of tone in the words themselves. Even 
in ordinary commercial work letter-spac. 
ing should be approached warily. Unless 
the entire job is to be uniformly letter. 
spaced, it is well to consider carefully 


AWAY AT 


Note lack of compact strength of above line 
as compared with the close-fitting line below 


AWAY AT N 


before doing any letter-spacing. Many 
good typographers find it advisable to 
have mortised letters in the case ready 
for use in such cases as they are not pro- 
vided by the foundry. This insures a 
normal, even tone to lines of capitals 
which is usually even better than uni- 
form letter-spacing — and is particularly 
handy in work where space is limited, 
permitting stronger display than would 
be possible with letter-spacing. 


Office Styles 


Should a commercial plant strive to 

create a certain office style in its 
work — that is, of course, inasfar as pos- 
sible? I refer to the type of a plant 
doing considerable “custom-made” crea- 
tive work. I recently became layout man 
in an old-established plant specializing in 
catalog and direct mail publicity, and 
would like your reaction on the thought 
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of standardization of style—Cincinnati, 
Ohio. 

Your question is rather a large 
A © order to be decided upon snap judg- 
ment. There have been some very suc- 
cessful ofices which made their reputa- 
tions through using some particular style 
on a large part of their work. Hal 
Marchbank’s shop in New York comes 
to mind as one which established an en- 
viable record by using the Caslon faces 
very effectively. However, a better plan 
for you to follow would be to analyze the 
business of certain individual customers 
and give each of these a style’ of their 
own through use of a particular face of 
type. This plan has other advantages, 
too, as it serves to keep the various type 
series in your plant in use, rather than 
congesting the use of one or two series. 
If, however, you mean the “style” of 
putting gray matter and careful crafts- 
manship into each piece of creative work 
which comes into your hands, that is 
another matter, and one which deserves 
encouragement. It is possible for you to 
put distinctive style into your work which 
will readily be recognized, regardless of 
the face of type you are working with. 


Wood Type Folder 

American Wood Type Mfg. Co., 270 
Lafayette Street, New York City, has 
recently issued an attractively printed 
folder listing prices on their cutting 
sticks, reglets, furniture, tint blocks, or- 
naments, rules and borders, and wood 
type. 

An interesting feature of the folder is 
the color printing done with tint blocks, 
borders and ornaments cut in wood. 


Dingbats 


Continental Typefounders Association, 
Inc., 228 East 45th Street, New York 
City, announces a series of decorative 
spots, which the firm designates as Ding- 
bats. These, which come in six handy 
fonts, have been designed by Frederic W. 
Goudy. They are for use on programs, 
title pages and other pieces. 





NEW NRA CODE 


EMBLEM S 
M &H $4.00 


Handy Font No. 26 dee 


(23 pieces of accurate foundry type) 


CODE CODE 
a R R 





















CODE 
YW 





cent ™ Sope 


we CODE CODE CODE 4 


ODE x x x co Dp & 
faa 


Se Se Se 


CODE CODE 
RA,” R 





CODE copDE 





CODE copDE 


CODE 











Mackenzie & Harris, Inc. 


659 Folsom Street San Francisco 
Enclosed please find $____ for which you are to 


send prepaid —____ fonts of NRA Code Emblems. 
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Printing Problems 


(Continued from page 24) 


A Your subjects of uneven surface 
* can be satisfactorily printed if you 
will use rubber type. 


While there isn’t any standard jumbo 
size rubber type made, if you must em- 
ploy large character such as your swatches 
show, you could have a font cut, which 
information we can supply you with if 
you desire. This would allow you to set 
your lines just as you are doing with 
wood type. 


This would also permit you to use in- 
dividual designs which could be cut from 
a drawn artist’s copy, not necessarily ex- 
act size, as these subjects can be blown 
up or reduced similar to photographs. 
The use of the rubber will permit of a 
good impression even though there is a 
variance in thickness across the length of 
the line. 


The inks to be employed should be 


aniline. Any standard ink house can sup- 
ply you with this. 


Paper Problems 


(Continued from page 22) 


there are defects due to lack of coverage 
of the paste which will cause the board 
to separate at the pasting point here and 
there on some sheets. This might also 
occur, caused by improper pasting, on a 









cardboard with a pasted liner. But in this 
case it is an unpasted blank. 


Moisture Content 


We have a humidified plant main. 
tained at approximately fifty de. 
grees of relative humidity and. would 
like to know if any attempt is made by 
paper mills or paper merchants to de. 
liver paper to printers so that the paper 
has a moisture content in equilibrium 
with this humidity control. Or does any 
mill make paper with a known guaran- 
teed moisture content? 


A Answering your second question 

* first, it is impossible for any paper 
mill to deliver paper through its regular 
distribution channels with a known mois. 
ture content and guarantee it. 

A number of mills keep records of the 
moisture content of their papers upon 
leaving the machines, but this moisture 
content is increased or reduced according 
to the air in which the paper is placed, 
as paper always immediately begins to 
equalize its moisture content with the air 
in which it is placed. 

Paper makers make it a practice to 
pack paper in waterproof case liner, but 
this does not guard fully against the loss 
of moisture under adversely dry condi- 
tions or the increase in moisture content 
under the opposite conditions. 

Answering your first question, there is 
no known way of calibrating the mois- 
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ture content in advance in paper, so that 
it will be in equilibrium with a known 
humidity in a remote spot, as at the point 
of delivery. 

It would be possible and practical to 
deliver paper directly from a paper ma- 
chine or a coating machine or a finishing 
room in a paper mill to a printing plant 
adjacent to it where the paper had no 
opportunity to change in transit. This 
would entail equilibrium of humidity con- 
ditions in both printing plant and paper 
mill and in any area between them. 


The nearest approach that a paper mill 
can come to providing papers in equilib- 
rium with moisture content obtaining in 
the air at all seasons in printing plants 
is to adopt a happy medium in relative 
humidity, say thirty-five degrees, in the 
finishing room where these papers are 
sorted before being packed. This allows 
the paper to take on or release moisture 
at that relative humidity. It is known 
that a change of fifteen degrees relative 
humidity above thirty-five or below thirty- 
five, for instance, which would make it 
fifty in one case and twenty at the low 
point, makes very little difference in the 
ptinting condition of the paper. If, how- 
ever, a paper mill finished paper in a 
room that was fifty-five degrees of rela- 
tive humidity, the paper would be all 
right for those plants like your own that 
are humidified at about that humidity, 
but it would not help in the dry plants 
where no humidity control is employed. 


Even then, the loss or addition of mois- 
ture in the paper, due to conditions ex- 
perienced while in transit or in field 
warehouses, would change the paper. 


Since paper will take on or give off 
moisture to a point compatible with that 
in the air in which it is placed, the con- 
ditioning of paper as is commonly prac- 
ticed in offset lithography plants is the 
finest way to handle it as far as moisture 
content is concerned. 








A NINE-PIECE DISPLAY 
from ONE SHEET of 


FALPACO 


Designed for, printed on, and died out from 
one 28 x 44 sheet of 10-ply White FALPACO, 
this complete display ships in a corrugated 
carton less than 2 feet square. Its five colors 
are brilliant on the white coated surface. 

The latest issue of the Falulah File Sales 
Bulletin illustrates various steps in the prepa- 
ration of this display. Send for your copy. 





FALULAH PAPER COMPANY 
FITCHBERG. MASS, 





500 Fifth Avenue New York City 
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The Franklin {ssue' 


The Franklin Printing Catalog has 
met every business problem that 
has arisen in the printing industry 
for the past 17 years—and will 
continue to do so. It is not merely 
a “price list.’’ It is a complete, 
comprehensive Catalog of Print- 
ing. Write for details and a copy of 
The Business Printer. 
PORTE PUBLISHING COMPANY 
Salt Lake City, Utah 




















PROCESS EMBOSSERS 


Many Sizes— _ 
Hand and Automatic 






Model HP 


$165.00 
F.O.B. 


Racine 


PAUL J. BARNARD 
(Formerly Automatic Printing Devices Co.) 


1600 Junction Ave. RACINE, WIS. 
















The \ Speedo 
Original Banding 
Anderson Press 





Bands circulars in neat, 
compact packages 


C. F. ANDERSON & CO. 


Folding Machines — Bundling Presses 


Upright Trucks 
3229 Calumet Ave. CHICAGO 





Make the Wellington Arms Hotel your 
headquarters in Chicago when visiting 
The Century of Progress. (See page 23.) 











Stereotyping 


(Continued from page 20) 


come to be a surprisingly large amount 
of printing from stereotype plates. Elec. 
trotyping concerns are investigating this 
new method; some have taken it up for 
they realize that stereotyping is going to 
see a new day. 

Inasmuch as there are several well. 
known concerns manufacturing this new 
type of stereotyping equipment and be. 
cause of the fact it has been installed 
and operated successfully i in a good many 
plants, it must contain more than average 
merit, it must contain real merit. When 
something can be produced equally as 
good and at half of the cost of another 
like thing, then that first thing merits 
consideration. That is the position of the 
modern stereotype in relation to the elec- 
trotype. But further than that, stereo- 
typing is considerably faster than electro- 
typing. Thus, the usual customer’s de- 
mand of a rush job can more easily be 
satisfied. Of worthwhile significance to 
the individual printer is the fact that he 
can install and operate stereotyping equip- 
ment in his own plant. 

The most advantageous place for the 
tremendous saving of the stereotype proc- 
ess is, of course, in the specialty plants 
where the plate cost is one of the impor- 
tant items. Stereotyping equipment in 
production in this type of plant will soon 
pay for itself and be a real money saving 
factor. 

With all the new things that are being 
offered to the trade as we emerge from 
adverse conditions, there is none more im- 
portant to the letter press printer than 
direct pressure stereotyping. This method, 
just in its infancy, has a really bright 
future. 
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The Graphic Arts Monthly: 
In the several issues of your publication 
which I have had opportunity to read I 
have found many things that have been 
highly interesting and instructive. 

In appreciation therefor I am sending 
under separate cover samples showing 
what I believe is an entirely new and 
quicker method of handling cuts — either 
zinc or copper etchings or electrotypes — 
on which typographical requirements de- 
mand trimming close to face (on one or 
all sides) — eliminating the old method 
of anchoring to wood or sweating on 
metal. 

The work can be done in a very few 
minutes by any man or handy boy, and 
with the tools and equipment available 
in the average print shop. 

Here’s how: After removing nails and 
trimming cut to face where desired, 
raise the table of Miller saw to block 
height, set the gauge to exact width of 
cut, then place a 6-point slug between 
cut and gauge and allow saw to slightly 
scratch the underside of metal (this for 
cleaning) while cutting off 6 points of 


wood. Now tack on the slug flush with . 


bottom in place of the strip of wood cut 
off, driving the heads well in. Grip 
with a “C” clamp or vise and with a hot 
iron and strip solder fill in the gap be- 
tween slug and underside of cut. Run 
cut through trimmers to smooth off any 
excess solder. 

For cuts necessitating metal base the 
principle is practically the same, except 
that I remove cut entirely from base, trim 
both cut and base to size, then on Miller 
saw cut a 6-point rabbit in base, and 
solder, same as to the tacked-on slug on 
wood mounts. 

I have used this method on cuts from 
one-half to 10 inches in depth by from 
2 to 6 inches in width on cylinder press 
tuns up to 3,000, with success. 

Truly yours, 


A. J. BURCUM 
Foreman Composing Room, 
Western Newspaper Union, 
210 S. Desplaines St., Chicago. 












Yes Sir! RELIABLE 


AND A SIZE TO FIT 
YOUR NEEDS 





RELIABLE MAT MOLDING 
AND CASTING EQUIPMENT 
IN YOUR SHOP WILL 
ENABLE YOU TO 


ELIMINATE 
STANDING 
FORMS 


DUPLICATE 
CUTS 


~~ 


RUN MORE 
THAN ONE 
UP 


CUT 
COMPOSITION 
COSTS 


TERMS TO FIT YOUR PURSE 


PRINTERS 
MAT PAPER SUPPLY CO. 


3628-30 LINCOLN AVE. CHICAGO 


Pioneers in the manufacture 
of mat molding equipment 
for the Printer 


COMPLETE SUPPLIES 
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Surplus Used Machinery 


National Printing Equipment Associa- 
tion, Inc., 38 Park Row, New York City, 
has recently issued a booklet, which it 
has entitled “The Problem of Surplus 
Used Machinery.” In the Foreword, the 
Association, which, by the way, is the 
agency for the Code Authority of the 
Printing Equipment Industry and Trade, 
says it (the Association) “seeks to stabil- 
ize the Industry by removing from the 
market and completely demolishing out- 
moded, outworn and inefficient used print- 
ing and allied machinery. The recovery 
and continuance of the capital goods in- 
dustries of the Country are in dire need 
of some such constructive method of re- 
lief.” It quotes Administrator Hugh S. 
Johnson as follows: “Schedule A of this 





code, for the disposition of used and 
obsolete printing machinery which has 
been obstructing the market for new 
modern machinery, is an attempt to solve 
a situation which had a depressing effect 
on all capital goods industry. Under this 
schedule manufacturers may set up a 
clearing association which will issue nego- 
tiable certificates of value for this machin- 
ery and will also market serviceable used 
machinery to prevent demoralization of 
the market for new machinery.” 

In its “A Discussion Embodying A 
Remedy” the Association points out that 
over-equipment is now “generally recog- 
nized as a surplus,—not of modern 
machines, but of obsolete or depreciated 
equipment, — which for one reason or 
another, has not only come upon the 
market in large quantity, but in even 





PATENT PENDING §=©=»-s DEALERS: Attractive offer 
made to responsible firms 


Now. . Numbering machines may be removed and inserted 
in LOCKED forms 


ON THE PRESS!! THE nea NONPAREIL SUB-CHASE 


Register is not dis- that encloses and locks the num- 
turbed .. spoilage is 
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larger quantities is retained for use in 

° ” 
plants of all sizes and standards. It 
farther along in the Discussion points 
out that “The intent is not to recommend 
or suggest that a machine capable of 
satisfactory economical production should 
be disposed of or traded in merely be- 
cause of age or because its normal or fixed 
depreciated life has ended, but rather to 
state broadly a fair basis of valuation in 
the common interest. 

“Conversely it is submitted that a ma- 
chine incapable of satisfactory economical 
production should be completely destroyed 
on the ground and thus prevent its re- 
entry into use in commercial or other 
business and undertakings.” 

Article VIII of the Code for the Print- 
ing Equipment Industry authorizes the 
Association to form a clearing house or 
association to cope with the problem of 
surplus used machinery and equipment. 
The Association is now preparing papers 
for the incorporation of the ‘National 
Printing Equipment Clearing Association, 
Inc.” 

The plan offered is in two parts. The 
first consists of the formation of a cor- 
poration to act as an intermediary in the 
sale of used machinery. In speaking of 
the aim, the Association says concerning 
dealers, “The plan is not intended to pre- 
vent dealers in used machinery from 
purchasing surplus used machinery in any 
manner they see fit and trade in it.” 

The second part of the plan provides 
for the issuance of Certificates of Value 
for surplus used machinery of a capital 
asset nature. These Certificates of Value 
will be issued to owners of equipment on 
equipment turned in to the “‘Corporation” 
with or without the owner contracting to 
buy new equipment, or when destruction 
of equipment is contemplated. Dealers 
also will-be permitted to use Certificates. 

A feature of the booklet is a striking 
poster design on the cover in blue and 
red reading “To Progress — Modernize. 
Scrap the Old and Outworn.” This de- 
sign has been reproduced also in poster 
stamp size. 
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SIMPLE INVENTION MAY CHANGE PUBLISHING METHODS 


Newspapers Now Using 


TYPISTS CAN NOW SET ALIGNED /Similar Invention 
COLUMNS ON TYPEWRITER 
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Typewriter Type Stretcher 


Joseph Spielvogel of Joseph S. Vogel 
& Co., 24 Commerce Street, Newark, 
N. J., has put on the market an inven- 
tion which, according to his announce- 
ment, enables “any typist to produce 
perfectly aligned columns of copy with 
an ordinary typewriter, without any spe- 
cial care or mechanical attachments. A 
simple, inexpensive piece of paper does 
the trick.” 

The method calls for the use of sheets 
of finely crinkled and slitted paper 
which are cemented to backing sheets. 









“The typist writes on this paper in the 
conventional manner, and the aligning 
is done after the sheet is taken from the 
typewriter. The right end of each line of 
typewritten copy is lifted from the back. 
ing sheet, stretched to the required uni- 
form width, and then is replaced on the 
backing sheet. The special cement used 
remains permanently plastic. According 
to the inventor, the aligning operation is 
performed by the proofreader without 
appreciable loss of time. A feature of 
the invention is that characters do not 
appear distorted when the lines are 
stretched. Instead, the spaces between 
each letter and word are enlarged propor- 
tionately.” 

According to Mr. Spielvogel, the inven- 
tion “may revolutionize present methods 
of printing newspapers, books, law briefs, 
and periodicals.” 


New Slotting Attachment 

In order to provide an economical ma- 
chine suitable for a wide range of slotting 
and round hole drilling, the Challenge 
Paper Drilling Machine can now be 
equipped with a new Slotting Attach- 
ment which has been designed exclusively 
for use on this machine by The Chal- 
lenge Machinery Company, Grand 
Haven, Michigan. This new device will 
enable users of the Challenge Paper Drill 
to cut slotted holes or a single slit in a 








Hand or motor power. 


2700 S. 20th St. 





TESCH SAW FILER. 


It sharpens and retooths saws in a few minutes, 
giving precise spacing and perfect uniformity to 
all teeth. Pays for itself in a few months, no 
plant can afford to be without this Money Saver. 


We also make the TESCH SAW SWAGER 


Write for Literature and Prices. 


TESCH MFG. CO. 


Milwaukee, Wis.j 
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hole, as well as to produce all the 
a round holed drilling work, for a NEW 

wide variety of loose leaf forms and on r AMERICAN 

similar lines. Le » © 3 column with or with- 
The illustration herewith shows the out melting pot. 


new Slotting Attachment properly in- = ae $ 90 0 


PER WEEK 


Ask about the 
American Saw too. 


American Mfg. Concern 


U. S. 131 at MCRR-1 lamazoo, Mich. 











FREE—One Stand and Cutter 
with your Initial Order 














— Chesterfield 
stalled on a Challenge Paper Drilling MAKE-READY TISSUE 


Machine. It is an ingenious device which NATIONALLY USED 

at once makes the Challenge Paper Drill BY PRINTERS AND LITHOGRAPHERS 
a convertible drill and a slotter, as desired For Printers .001 Thick—3000 Lin. Ft. 
by the user. This dual capacity of the | 46 inch rolis...............++- $6.00 
one machine, we understand, saves set-up OP eb PONG oo eh ond cs nts 8.00 


time for each job, operating cost, floor 


‘ For Lithos. .0015 Thick—2000.Lin. Ft. 
space and investment. 


= SO 58 IGN TOMBE 65.0 o-oo cade bone $ 7.00 

There are only three parts of this 25% inch rolls.....-.....+.-+- 9.50 

i i 38% inch rolls.............06. 13.50 
device to attach to the machine, and we 48 inch rolis.................. 17.50 


are told that the only tool required to 


install these three parts is a_ single THE JOHNSTON PAPER CO. 


wrench. Once attached, they can be $17 Sycamore St. Cincinnati, Ohio 
changed from slotter to drill or vice 














SOMETHING NEW IN BOOK PAPERS 
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Features AG 
2 is PAPER “ ALL- PUAPOSE ‘BOOK PAPER 


THE PERFECT PRIN 


High Strength—Smooth Surface—Uniform Color—Proper Ink Absorption 
—High Opacity. Send for samples. 


KIMBERLY-CLARK CORPORATION : : : Neenah, Wisconsin 
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QUICK- 


DRYING JOB INKS 


Recently developed and perfected by 
us to save printers valuable hours in 
pressrooms. Will dry very rapidly 
on paper, but will not dry on the 
press while running. Can be used on 
any grade of bond and ledger papers. 
Forms can be backed up immedi- 
ately. Manufactured by us in ten 
brilliant colors including black. Send 
for color chart and prices. 


HOMER W. PALMER & CO. 
1819 Carroll Ave. Chicago, Ill. 








EM BOSSOGRAPHY 


RAISED PRINTING AT ITS BEST 
Permanent Embossing and Engraving 
Compounds 


VER Atay $1.25 per pound 


$1.25 in 5 Ib. quantities. In smaller quanti- 
ties $1.50 per Ib. Produce results comparable 
with copperplate or steel-die work 
HAND MACHINES $75.00 UPWARD 
HIGH SPEED AUTOMATIC MACHINES 
Te Take Sheets Direct from Kelly or Other 
Presses 
Send for complete 4 page price list of 
supplies, also catalog of machines 


THE EMBOSSOGRAPH PROCESS CO., Inc. 
251 William Street, New York 
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versa, in three minutes. The pressure 
foot of the drill is detachable from the 
column and the new Slotting Attachment 
fits in its place. It is then ready to slot - 
any size hole from 11/32 of an inch up 
to 4 of an inch in diameter, or to cut 
a single slit in any round hole from % 
of an inch up to 4% of an inch in diam. 
eter. The attachment produces a clean 
sharp cut in piles of paper or cardboard 
up to one inch in height. 

The Attachment may be installed on 
any of the Challenge Paper Drills now in 
service as well as on new models of the 
machine, as ordered. 

While the machine has a single spin. 
dle drill, it is equipped with a multiple 
side-guide that provides for the drilling 
of as many as six round holes (or more 
on special order) in as many positions 
at one setting. In like manner, rows of 
slotted holes may be cut with the special 
attachment, and single slits can be cut 
in round holes for many different kinds 
of round hole work. The multiple side- 
guide is simple and easy to set or adjust. 

Some new features of the Challenge 
Paper Drill are a modern steel stand 
with broom-high legs that permit easy 
cleaning, a spacious steel drawer, auto- 
matic paper clamp and an automatic chip 


ejector. 
—GAM— 


The Howard Paper Co., Urbana, 
Ohio, has recently sent out an ingeni- 
ously die-cut direct mail piece featuring 
its Howard Mimeograph. 








Cowan Perforators 


for VERTICAL and ALL CYLINDERS 


We have been using the Cowan Perforaters 


presses fer the past year. We have had 
excellent results with same and de not 
hesitate to recemmend them. TERMINAL 
PRESS, Les Angeles. 


See your dealer or write us direct 


Morgan Expansion Roller Truck Co. 
P. O. Box 216, Hollywood, Calif. 
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New Saw Grinding Device 

The Hammond Machinery Builders, 
Kalamazoo, Michigan, makers of the 
TrimOsaw, recently announced a Saw 
Grinding and Truing Device as a stand- 
ard equipment item on their Ben Frank- 
lin TrimOsaw. 

The manufacturers list the following 
as some of the features: The index plate 
has the same number of teeth as the saw 
blade. This insures each and every tooth 
being ground alike and the blade being 
kept round; no high teeth can develop by 
use of this device. This is a problem 
always to be confronted when filing 
blades. 

There are adjustable lock nuts so that 
the blade can be pushed only so far to- 
wards the wheel and once the Grinder is 
set, it is more or less automatic. 

With the Grinding Device which in- 
cludes a special form wheel, an indexing 
plate is supplied so one can check the 
wheel. 

A Grinding Wheel Dresser is also fur- 
nished so that the original shape of the 
wheel can be retained which means the 
retaining of the original shape of the saw 
teeth. 

It takes only a few minutes to sharpen 
and joint a saw blade with this Grinding 
Device, according to the manufacturers. 










SAVE TIME 
and MONEY 





Stop delays due to offset, sticking, 
sibise, ciblen. a8: onde. 
troubles. Eliminate much slip-sheet- 
ing. Insure quick setting of ink on 
hurry-up oe —. back-up, better 
coverage, cleaner and snappier print, 
i NKWORK the new scientific 
pressroom material. It pays to use 
INKWORK because INKWORK 
“makes ink work better.” Used by 
leading printers and lithographers. 
Write for information. 





“MAKES INK WORK BETTER” 


INKWORK PRODUCTS CO. 
715 So. Dearborn St. Chicago 




















Keep Your Copies of the Graphic Arts 
Monthly handy in Graphic Arts Loose 
Leaf Binders. Holds 12 copies. Price $1 
each binder. 

















Sigwait “IDEAL” Presses 


AH models are fully guar- 
anteed. Complete with 
roliess and chase. Built as 
carefully and critically as 
a cylinder press—and will 
do the finest kind of work. 
Write us for descriptive 
circular end prices. 


an SIGWALT MFG. CO. 
“Ideal” Press 2011 N. Lawndale Ave. 
Number 5 Chicage, Ill. 
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THE BOSTON No. 2 STITCHER 


The most popular, convenient and profitable wire stitcher 
for booklets. The most widely used Stitcher in the 
Printing Industry. 


Ask for new booklet describing full line of Boston 


We furnish parts and service for Boston and Latham 


DEXTER FOLDER COMPANY 
28 West 23d Street 


New York, N. Y. 
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Lanston Elects Officers 


The Board of Directors of the Lanston 
Monotype Machine Company, Philadel- 
phia, at a meeting recently elected T. 
Frank Morgan, First Vice-President of 
the Company; John J. Meadth, Vice- 
President and Wilfred Bancroft, General 
Manager. 

In its annual report to the stockholders 
for the fiscal year ended February 28, 
1934, the company reported net earnings. 


-—GAM-— 


Novy Becomes Cleveland 
Manager 


Frank F. Novy was recently appointed 
manager of the Cleveland Branch of the 
American Type Founders Sales Corpor- 
ation. He succeeds M. M. Daniels, sales- 
man and manager at Cleveland since 1885 
who retired on account of illness. 

Mr. Novy has been a successful sales- 
man with ATFSC. He was once assist- 
ant manager of the Keystone Type 
Foundry’s Chicago Branch. In 1917 Mr. 
Novy went with the Miller Saw Trimmer 
Company. In 1919 he became Manager 
of the Challenge Machinery Company’s 
Chicago Office, remaining in this capac- 
ity for 6 years until in 1927 he joined 
the Chandler & Price Company, as Man- 
ager of the Chicago Office. In 1929 he 
joined the American Type Chicago or- 
ganization as special machinery repre- 
sentative. 


June” 


New Mat Moulder 
The Edward J. Nolan Engineering 
Co. of Rome, N. Y., has announced g 
new mat moulder of unique design. The 



































form is placed on the stationary bed plate © 


and the moulding pressure is applied = 


through a steel roller carried at each end 
by bearing rollers acting against heavy 
T-shaped pressure arms. The moulding 
roll is driven by a four spoked spider 
and geared to the bed at both ends like 
a cylinder press. The operation of the 
machine according to the company is 
extremely easy and due to the low price 
should appeal to the shop with a limited 
amount of stereo work. 
-—GAM=-— 





You will find Albert Highton’s ‘Direct 
Advertising and the Printer’ an invaluable 
book. Price only $1.00 per copy. 














Sleight’s INKS for 


PRINTING AND LITHOGRAPHING 
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PROCESS TREATED INKS prevent offset and sticking 
ODORLESS INKS for Food Wrappers, etc. 
HIGH LUSTRE GOLD-ALUMINUM INKS 


SPECIALTIES: Wax Compound, Reducers, Driers, Type and Roller Wash 


SLEIGHT METALLIC INK COMPANIES, INC. 


FACTORIES: PHILADELPHIA AND CHICAGO 


BRANCHES: NEW YORK, WASHINGTON, PITTSBURGH, CINCINNATI, MILWAUKEE 
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Mid-States Swatch Folder 


Mid-States Gummed Paper Co., Inc., 
2433 South Damen Avenue, Chicago, is 
sending out a swatch folder that is a very 
unique and clever help to the printer 
and advertising man. 

The folder is a handy pocket size 
(3% x8 inches) and opens to 15% x8 
inches. It contains four separate sections. 





The first section covers White grades (19 
of them). The second section is devoted 
to Economy Colored Mediums and Bon- 
craft Grades (17 in all). The third sec- 
tion covers Plated and Kraft Grades (15 
of them). The fourth section is devoted 
to Friction-Glazed, Imperial and Special 
Grades (17 all told). 


Government Envelopes 
The Pine Bluff Printers Club, Pine 
Bluff, Arkansas, at a recent meeting 
unanimously condemned the practice of 
the Government in imprinting, selling 


and delivering envelopes to private firms 
and individuals at prices far below cost 
and Code, and resolved “that the Pine 
Bluff Printers Club, of Pine Bluff, Ar- 
kansas, hereby goes on record as emphat- 
ically condemning this practice by the 
Government, alleging that it is an usurpa- 
tion of the function of private business, 
that it deprives the private printing indus- 
try of the nation of its constitutional right 
of buying and selling and manufacturing 
without Government competition, that it 
deprives the printing industry of business 
and profits to which it is justly entitled, 
particularly if the Government assumes 
the right to supervise the printing indus- 
try; and be it further 


Resolved, that we demand that the 
Government cease this practice at once; 
that we call upon every printer in the 
United States to support us in this de- 
mand; that this resolution be presented to 
and its passage urged before every Print- 
ers’ Club and Association in the United 
States, that copies be sent to the President 
of the United States, all Code authorities, 
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22 ROUSE ROLLER FANS 





Sold by Representative 
Dealers Everywhere 


QUICKLY earn their 


cost by keeping your rollers clean, cool 
and firm in the hottest weather, thus 
permitting normal press output. Preven- 
tion is cheaper than cure. Equip your 
presses now and avoid summer losses. 
Made for all standard cylinder presses. 





H. B. ROUSE & CO., 2214 Ward Street, Chicago, Illinois 
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to all Congressmen and Senators, and to 
the Postmaster General; and further 

Be it resolved, that we pledge ourselves 
to wage this campaign in every city in 
the State and every State in the Union, 
and we call upon every printer in the 
United States to support this cause until 
its object has been attained, and to oppose 
at the polls any political office-holder in 
Congress or elsewhere who opposes the 
rectification of this discrimination against 
this great industry. 


Vandercook Power Press 
Vandercook & Sons, Inc., Chicago, have 
put on the market their No. 325 Vander- 
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cook Power Proof Press. The printing 
surface is 25x24'4, and the sheet size 
25x30. The speed is 1000 per hour. Two 
3” form rollers with vibrator and two 
riders, two 2” ductor rollers with vibra- 
tor, two ink plates 19”x25” and regula- 
tion ink fountain make up the inking 
system. The delivery table swings up out 
of the way for sliding forms on and off 
the press. 


Geiger Named Director 


At the annual meeting of W. F. Hall 
Printing Co., Chicago, Alfred B. Geiger, 
president, Chicago Rotoprint Co., was 
elected to fill a vacancy existing on the 
board of directors. 

Mr. Geiger, a pioneer in the roto- 
gravure industry, in 1922 established the 
plant of the Chicago Rotoprint Company, 
an afhliate of the W. F. Hall Printing 
Company, and has been president of the 
concern since 1927. 
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T Classified Advertisin 


The rate for advertising under this head- 
ing is $1.00 per agate line per inser- 





tion. Average five words to the line. 





—_—_—_ 





a 


ADVERTISING 


POST CARD, blotter and house organ copy, 
layout and cuts for the printer’s own ad- 
yertising. Exclusive territories open. Write 
for booklet. Theodore T. Jonas, 168 West 
94th St., New York. 


ADVERTISING CALENDARS 


THE NEW ENGLAND CALENDAR CO., 17 
Sudbury St., Boston, Mass, offers to print- 
ers a high grade 5c Calendar line for 1935 
suitable for every line of business. A real 
money making proposition. Particulars will 
be mailed upon request. Write today. 


ADVERTISING THERMOMETERS 
A PROFITABLE SIDE line for printers— 
Selling Advertising Thermometers. Big 
discounts. Write Dorfmann Bros., 33-12 
106th St., Corona, N. Y 


AIR CONDITIONING 


HUMIDIFYING—COOLING—DEHUMIDIFYING 
Write for illus. pamphlet entitled ‘“‘Air Con- 
ditioning and Humidity Control.” B. Offen 
& Co., 608 S. Dearborn St., Chicago. 


ART 


STOCK CUT CATALOG 
showing thousands of ready made cuts; it 
is free; write today. Cobb Shinn, 40 Jack- 
son Place, Indianapolis. 


BOOKBINDERS EQUIPMENT 
PUNCHES, dies, tab cutting knives and at- 
tach’s, paging and ticket numbering heads, 
perforator dies, etc. for any make machine. 
P, A. Juul Co., 302 Sheldon St., Chicago. 


BORDERING AND GOLD BEVELING 
PANELING, bordering gold or silver bevel- 
ing, deckling, bordered menus our specialty. 
Write for our price list. Chicago Card 
Finishers, 548 W. Lake St., Chicago. 


BROADSIDE SEALING MACHINES 


THE SPEEDISEALER seals 9,000 pieces 
per hour. Murphy Specialty Co., 212 So. 
Third St., Milwaukee. 







































































o@- NOTICE -Ga 

$50 REWARD WILL BE PAID for in- 
formation leading to recovery of any of 
these numbering machines stolen from 
our pressroom: 19-Wetter, Model Bos- 
ton No. 1, 5-wheel machines No. 74890- 
1 & 2; 90035-6-7-8-9; 90041; 91285-6; 
98485-6-7-8-9; 98491-2-3. 10-Wetter, 
Mode! Boston No. 2, 6-wheel numbering 
machines No. 74770-1-2-3; 91271; 
93389-90-91-92-93. 17-Model 127 Serial 
No. 150622-3-4-5-6; 151360-1-2-3-4-5. 
6-7-8-9-70-71. Haywood Publishing Com- 
pany, Lafayette, Indiana. 

















BRONZING MACHINES 


STRAIGHTLINE BRONZER hooks onto any 
modern printing or lithographic press. Send 
for descriptive circular. CC. B. Henschel 
Mfg. Co., 229 W. Mineral St., Milwaukee. 


BUNDLE TYING MACHINES 


IMPROVED Bunn-Cross-Tying Machine ties 
labels, circulars. Ten day trial. Write for 
information. Bunn Company, 7605 Vin- 
cennes Avenue, Chicago. 


BUSINESS CARDS 
45c PER M—size 2x34, boxed 500, 
rotary cut. Send for our HEBREW NEW 
YEAR samples. Spencer Paper Company, 
661 Broadway, Brooklyn, N. Y. 


BUSINESS FOR SALE 


FAMILY TROUBLE forces sale of Kluge- 
equipped 1-man shop, well estab. in live 
Calif. town of 14,000. $1500 cash pays all. 
Opp. for young man, Ament, 834 Ninth St., 
Modesto, Calif. 


CALENDAR PADS 


THE SULLIVAN PRINTING WORKS Com- 
pany, 1058 Gilbert Avenue, Cincinnati, 
Ohio. Calendar pads now ready for ship- 
ment; the best and cheapest on the market; 
write for sample books and prices. 












































THOMAS J. 


WE Pay CASH DEE & CO, 


PRECIOUS METAL REFINERS 


JOr GOLD RUDDERS, SILVERWASTE, HYPO SOLUTION °° EWWASHINGTON st. 


CHICAGO 
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THE NEW CHANDLER & PRICE 
1414x22 CRAFTSMAN UNIT 


With these features—From Postcard to 144%4x22 and onion skin to thick carq- 
board up to 2600 impressions per hour. 


This $2120 equipment guaranteed to operate like new, $1450 f.o.b. Cleveland. 


THE M. L. ABRAMS COMPANY 


1639 Superior Ave., CLEVELAND, O. 
Phone CHerry 1310 











CARBON PAPER 


ae 


COMMERCIAL STOCK CUTS 





SEMI and FULL COATED, finest quality, 
$20 per ream size 26x39. Discount for 
quantity. Record Products Co., 608 S. 
Dearborn Street, Chicago. 


CARD FINISHERS 











STOCK CUTS that are New, Hot and 
Original at lowest prices. Send for Catalog, 
Midwestern Cut Service, El Paso, Il. 


CONDOLENCE ACKNOWLEDGMENT 
CARDS 











PANELING, bordering, beveling, deckling, 
edging all colors. Full stock of paneled 
cards. Write for our price list. DeLuxe 
Cards, 1400 Latrobe Ave., Chicago. 





ENGRAVED SENTIMENTS, panel or plain, 
suitable for stock or imprints—big value 
line—write for samples. STAUDER ENG, 
Co., 4130 Belmont Ave., Chgo. GA 634, 











COMMENCEMENT INVITATIONS 


DECKLE EDGING MACHINES 





COMMENCEMENT INVITATIONS and other 
engraved stationery. Samples with discount, 
to printers. Siegrist Engraving Co., Hayes 
Bldg., Kansas City, Mo. 


COMMERCIAL STOCK CUTS 


“A CUT FOR EVERY THOUGHT.” Send 
50c for 208 page catalog. Also 64 page 
free supplement. Commercial Cut Co., 20 
Vesey St., New York. Established 1906. 


ELECTROTYPE STOCK CUTS. Calendar 
Plates, and Borders. Free Catalog mailed 
on request. California Electrotype Co., 360 
So. L. A. St., Los Angeles,. Calif. 
TYPEPS—A Beautiful Catalog of Art and 
Commercial Stock Cuts. Price 50 cents. 
Order Now. Horace P. Brouillet Syndicate, 
30 East Sup. St., Duluth, Minnesota. 


























FOR SALE 


Every Machine Attractively Priced. 
Further details on request 


Goudy Envelope Press. 

Miller Simplex, 20x26 size. 

Miller Master Speed Jobber. 

High Speed Presses. 

Model O Cleveland Folder with Suc- 
tien Pile Feeder. 

44” Seybold Cutter, 10Z Model. 

14x22 John Thomsen Laureate. 

Linotypes—Models 5, 8, 14. 

Many other items. 
NORTHERN MACHINE WORKS 
Marshall and Jefferson Streets 
Philadelphia, Pa. 





BENCH TYPE MACHINE, moderately 
priced. Send for circular. Lester & Wasley 
Co., Box 4X, Norwich, Conn. 


EASELS AND GUMMED SEALS 
EASELS FOR WINDOW AND COUNTER 
cards. Seals in var. col. for sealing folders, 
ete. Send for prices. WESTCOTT PAPER 
PROD. CO., 1042 14th St., Detroit, 


ENGRAVED CHRISTMAS CARDS 
DE LUXE SAMPLE SET now ready. Made 
expressly for the PRINTER. All engraved— 
all different—all one gauge, 25 nice busi- 
ness greetings, $1.00 per set including sell- 




















ing plans and full particulars. Entirely new . 


idea developed by “KING” formerly of Ki 
Card Co. Sell your customer the idea N. 
PRINTED FREE. Cost you $3.00 per 100 
or $15.00 per 1000 with envelopes. Retail 
them for $5.00 to $7.50 per 100 and make 
a nice profit. KING ENGRAVING CO., 4th 
and Locust St., Philadelphia, Pa. 


ENGRAVERS 


WAX ENGRAVINGS, Finest Quality-Econ- 
omy in ruled forms or charts. W. J. Lewis, 
Inc., 1213 W. Third St., Cleveland, Ohio. 


A TIP 
ON NEW BUSINESS 
SEE PAGE 
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615 Chestnut St., Philadelphia 








REBUILT FOLDING MACHINES 
17x 22" ‘oto 


MOTOR INCLUDED ...NO EXTRAS... EASY TERMS 
3 Sections Folding Rollers—4, 6, 8, 12, 16 Pages 


RUSSELL ERNEST BAUM 


$295.00 


Branches Principal Cities 





EQUIPMENT FOR SALE 


EQUIPMENT FOR SALE 





MIEHLE -PRESSES: 1/0 Two color, 5/0 
one and two-colors, 4/0 and No. 1 sizes, 
2-0 Miehle with Upham Attachment; Stokes 
& Smith High Speed Rotary; Model 5 and 
14 Linotypes, rebuilt like new; 12x18 
Chandler & Price Craftsman with Miller 
feeder; 12x18 Golding Jobber; Paper cut- 
ters, all sizes; Harris Offset Presses from 
22x30 up to 36x48; Transfer Presses and 
graining machines. Everything for the 
Lithographing and Printing Plant. Thomas 
W. Hall Co., 1071 Sixth Ave., New York. 


FOR SALE: 14x22 Colts Press; 14x22 
Universal Cutting Press; No. 4-44” Boston, 
1%” Latham Stitchers; Gordon Presses; 
Millers; 26x34 Pony Miehle; No. 4, 53, 56 
inch Miehles; 32” C & P Power and 35” 
Oswego Power Cutters. PRINTERS MA- 
CHINERY CORPORATION, 410 S. Clin- 
ton St., Chicago. 


MIEHLE Flat-Bed Perfecting Press sheet 
size 37x52%4 A.C. equipment. Prints on 
both sides of sheet in one operation. Mid- 
west Printers Machinery Works. Planis 
Bought, Sold, Liquidated. 610 Federal 
Street, Chicago, Ill. 


REBUILT HARRIS Automatic Presses, All 
models and sizes, single and two colors 
available. Presses converted for special- 
ties. Several sizes Offset Presses on hand. 
Konecky Bros., Inc., 21 East 4th St., N. Y. 


BAUM FOLDER hand or automatic feed, 
Mentges 3 fold Multicolor press and feed, 
12%x19 Colts Armory, 10x15 New Series 
Miller, Bargains. Cash or terms. E. G. 
Ryan, 727 S. Dearborn St., Chicago. 




















‘PRINTING EQUIPMENT 


32” Seybold Hand Clamp Power Cutter. 30” 
Diamond Hand Lever Paper Cutter. 14x22” 
Armory for C&C and Prtg. 14x20” C. 
ee me a oe 
. to ” Cap. erlin an 

Power Rd. Corner Machine. 5 


J. D. HENNIGAN CO. 


551-53 Fulton St. Chicago, II. 








FOR SALE: 22x34 Harris S-5-L Offset 
Press with suction pile feeder and jogger 
delivery. Now running in Rochester, N. Y. 
Will offer at bargain for direct shipment. 
Address Box No. 373, Graphic Arts Monthly. 


FOR SALE—Monotype Material Maker com- 
plete with mats, molds, etc. Monotype Type 
and Rule Caster complete. Sort cabinets. 
Type Machine Maintenance Service, 318 W. 
Randolph St., Chicago, Il, 


HARRIS E-G CHURCH ENVELOPE Press. 
Rebuilt “and guaranteed. Completely 
equipped with new numbering heads, dating 
chains and slugs. Reasonably priced, 
Konecky Bros., Inc., 21 East 4th St., N. Y. 


LEADS, SLUGS, TYPE, Inks, Printers 
Machinery and Supplies. We buy and sell 
plants and equipment. Write us for prices. 
Franklin Printers Supplies, 813 W. Wis- 
consin Av., Milwaukee. 


CASTING BOXES, SAWS, .SAW _ TRIM- 
MERS, routers rebuilt. Guaranteed. All 
Makes. WE SAVE YOU MONEY. Johnson 
Roller Rack Co., Dept. E., Kalamazoo, Mich, 


NEW SLUG CASES $1.00. Slugs, leads, 
10c Ib. Rule 20c lb. Inks, 50c lb. Presses 
all sizes, other equipment. F. Frank, 2953 
W. Lake St., Chicago. 


FOR SALE—Mat Rolling Press and Miller 
Bench Saw Trimmer. Guaranteed—in ex- 
cellent shape. Terms if desired. J. Wil- 
liams, 2872 Romana Place, Cincinnati, O. 


OFFSET PHOTOGRAPHIC, photo engrav- 
ing, electrotyping, stereotyping equipment. 
Complete plant or any part. Miles Machin- 
ery Co., 482 W. Broadway, New York City. 


POWER PAPER CUTTERS, Gordon and 
Colts Presses, Colts Cutter & Creaser 26x38 
—20x30. Cyl. presses, all sizes. American 
Ptrs. Mach. Co., 12 S. Clinton St., Chicago. 


M-24, MULTICOLORS hand and automatic 
feed. Miller High Speed late model. No. 2 
Kelly, 12x18 Miller Craftsman. ‘Eismann 
Rebuilt” 173 Lafayette St., N.Y.C. 
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EQUIPMENT FOR SALE 


TYPE—Printing Equipment, used and new 
Machinery. Large stock, quick service, con- 
venient, low prices. Free catalog, Missouri- 
Central Type Fdry., Wichita, Kan. 


DEXTER Cross Automatic feeder for Miehle 
Pony Press. A-1 condition. First hundred 
dollars takes it. Oarl Gorr Ptg. Co., 2619 
N. Ashland Ave., Chicago. 


MURPHY SPEEDISEALER like new—half 
price. Unconditional guarantee. The Rapid 
Press, Cedar Rapids, Iowa. 


2—56” MIEHLE two-colors with cross feed- 
ers and extension deliveries. A. W. Robert- 
,son, 34th St. & 8th Ave., New York City. 


MAGAZINES, molds, fonts, spacebands, lin- 
ers, etc., new & used, bought, sold, traded. 
Montgomery & Bacon, Towanda, Pa. 


NEW AND REBUILT Printing Machinery. 
Printers Supply Co., Inc., 100 West 21st 
St., New York City. 























$$$SAVED 


are dollars earned. 
Are you saving yours 


By buying INKS for cash? 


1 lb. of Bond or Job Black or 2 Ibs. of each 
for $1.00. Remit, by mail with order. Add 
5c exchange to checks. Send for our Price List. 


VAVRA-FREY INK CO., Inc. 
312 Union Park Court Chine, It, 








MISCELLANEOUS 


KEEP YOUR PLANT BUSY! We furnish 40 
Profit Making, Tried and ‘Tested Printing 
Plans prepared for $1. Satisfaction Guaran- 
teed. Also 50 Mail Order Plans for, $1, 
Associated Management, 1700R Sansom St., 
Philadelphia, Pa. Advertising Course also $1 








A 1 STITCHER, AO motor. Exchange for 
Colt’s or payment on Kelly. Box369,G.A.M. 


3444" C & P Pow. Cutt. AC Mot. $375. 
Terms. 2514” Reb. Adv. Cutt. 2 knives 
$150. Rulex Type Corp.,549 S. Wells, Chgo. 


6x9 SIDE LEVER PRESSES—$40. Brook- 
= _— Exchange, 35 York St., Brook- 
yn, N. Y. 


FOR SALE—2 electric pots for Linotype, 
$125 cash. Address Box No. 375, G.A.M. 

















REDUCE MAKEREADY time, wear on 
forms, strain on press, produce better work 
with Acme Fabric or Acme Cork Packing 
Blankets. Guaranteed for service; will not 
mat, stretch or creep. W. M. Shultz, 117 
N. Wells St., Chicago. 


BEAUTIFUL EMBOSSED Paneling Dies 
quickly and easily made. Every printer 
should know this simple and inexpensive 
method. Send for free samples. H. F. Orle- 
mann, 1299 Capitol, St. Paul, Minn. 











Get Your PRINTERS SUPPLIES 
From THE GLOBE TYPE FOUNDRY 
Type—Economy Quads—Brass_ Rule 
New Address: 320 S. Jefferson, Chicago 














JOURNALISM in 20 Lessons only $1. pre- 
paid. Associated Management, 1700R San- 
som St., Phila., Pa. 


CUTTING DIES for Printing-Press work. 
Nothing too intricate. Bates Die-Cutting 
Co., St. Paul, Minn. 








FOLDING MACHINES 


CLEVELAND 17x22 Model L with friction 
feeder $425. Eclipse two parallel 14x19 
suction fed $225. J. L. Paul, 608 S. Dear- 
born St., Chicago. 


GOLD AND METALLIC INKS 


GOLD SEAL Metallic Ink will produce per- 
fect results without difficulty — Special 
problems worked out at your request. Dis- 
tributors in open territory wanted. E. W. 
Meyer Co., 407 E. Michigan St., Milwaukee. 

















MAROHN METALLIC INKS will not rub 
off—ean be used on almost any grade of 
paper. Write for samples. Marohn Chem- 
ical Co., 1628 N. Franklin Pl., Milwaukee. 








MIEHLE SERVICE 





MIEHLE VERTICAL SERVICE, repairing, 
rebuilding, maintenance; 9 years servicing 
verticals. Bert Jurgs & Jack Beall, 423 
Plymouth Ct., Chgo. Har. 1980—Web. 7500 








MOURNING CARDS PAPER & envelopes, 
All kinds. Pales Co., 363 Canal St., New 
York City. 


FANS FOR PRINTERS. Printed or blank. 
Samples 50c. Robert Maltz, Towanda, Pa. 
PRINTERS’ ART SERVICE 


DESIGNS AND CUTS made to order. Write 
for assortment of free samples. Balda Art 
Service, Dept. 8, Oshkosh, Wis. 




















RUBBER ENGRAVING & MATERIAL 


Our new Readco oil resisting material 
wears longer and prints better. We also 
make Readco moulded rubber plates. 


REPUBLIC ENGRAVING & DESIGNING 
COMPANY 

311 N. Desplaines St., Chicago, Il. 

718 Atlantic Ave., Brooklyn, N. Y 

214 N. Sixth St., St. Louis, Mo. | 

156 Second St., San Francisco, Calif. 
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HIGHEST Rebuilt Machinery 


Guaranteed to perform equal to new. 
Latest models in all Standard Makes. 
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FIRST SEE iF 
HOOD / 
"FALCO 


HAS / 
iT 


Complete Line Equipment for Printers and Boxmakers 


CYLINDER PRESSES: 
Two color Miehles 56-62-65-70. 


AUTOMATICS and PLATENS: CUTTERS and Miscellaneous : 


Michie Verticals. 


30” Diamond Power hand elamp 


Single Ngo er all sizes. body No. 2, Kellys. ‘ utter. ss 
and Premiers. mplex a . 30” t e 
ena Michle Automatic Unit. 10x15. and. 12x18 Kluge and standard make” 


NOTE: Feeders and extension Miller Units. 


Cutters and Creasers—Stitchers. 


deliveries for above machines if 14x22 Laureate and Celts Arm- Folders and Gluers. 


desired. ory. Open jobbers, all sizes. 
SPECIAL 


Composing room stones. 
Patent base. 


1—70” Two color Miehle, Serial No. 18000, Dexter suction feeder, ext. del., 
A.C. motors. Like new—used only few months. 

1—65” Two color Miehle, Serial No. 13800, Automatic lift, ext. del. Condition 
A-1. Excellent unit: for folding carton plant. 


HOOD-FALCO CORPORATION 


Chicago office, 608 S. Dearborn S&., Tel. Harrison 5643 
New York office, 225 Varick Street, Tel. Walker 1554 
Boston office, 420 Atlantic Avenue, Tel. Hancock 3115 











SALESBOOKS 
TAKE ORDERS for Salesbooks, Cafe 
Checks, etc. Extensive superior line; quick 
service. Easy plan; fine samples. Liberal 
discounts to responsible printers. Adams 
Bros. Factory, Topeka, Kans. 


SCHOOLS 
LEARN LINOTYPE—Home study or at 
school. World’s best system. Free catalogue, 
Easy terms. Milo Bennett School, Maumee, O. 


STEEL RULE DIES—DIE CUTTING 
WM. A. FREEDMAN CORP. Steel Rule Dies 


that satisfy. 655 6th Ave., at 21st St., 
New York. Chelsea 3-0233. 


LOUIS D. KAELIN—Guaranteed Quality 
Dies for high class displays. 818 Inverness 
Ave., Louisville, Ky. 





























TYPE 


NEW FDRY. TYPE complete fonts 25A-50a 
6 pt., $1.25; 8 pt., $1.65; 10 pt. $2.60; 
12 pt., $3.30; 14 pt. to 36 pt., special 
prices. 4 fts. Copp. Plate Gothic, 6 pt. 1-2- 
3-4, $2. 4 fts. Copp. Pl. Gothic, 12 pt., 
1-2-3-4, $2.50. New Catalog Type Faces 
sent free Dept. 9, RULEX TYPE CORP., 
549 S. Wells St., Chicago. 











TYPE CASTING MACHINES 


TYPE CASTING MACHINES and Molds. 
Alexander & Cox Company, 2358 Ogden 
Avenue, Chicago, Illinois. 











TYPE MOLDS 





STRIP MATERIAL 


LEADS AND SLUGS twelve cents per 
pound in lots totaling one hundred or more 
pounds delivered freight prepaid to any rail 
freight station in the United States. Elrod 
east from Linotype metal. Terms net cash 
with order. Write for chart showing over 
one hundred hand finished rule faces from 
two thru thirty-six point. Dealers wanted. 
Stripfounders, 1135 Cambridge Ave., Chgo. 
ELROD Cast Rules, Leads and Slugs. Spe- 
cial prices for 100 lb. orders. Highest qual- 
ity. Dealers wanted. Ray-Co. Supply Hse., 
231 W. Illinois St., Chicago. 











MOLDS for typemaking machines, all kinds, 
made or repaired. Phil Nuernberger, Type 
Founders Engineer, 859 N. Franklin St., 
Chicago. 


PRINTERS SUPPLIES 


Dealers wanted everywhere to sell 
Printers Supplies. Write for our 
proposition. 


“FRANKS” 


Known from Coast to Coast. 
3854 W. Harrison St., Chicago, Ill. 
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WANTED 


WE BUY FOR CASH—Pictures, Novelties, 
Post Cards, Blotters, Discontinued Lines, 
Paper, Envelopes, Books, Sheet Music, Pre- 
miums, Holiday Goods, over-runs, or other 
merchandise which may be difficult to dis- 
pose. Submit samples and quantities with 
lowest cash price acceptable. Quick action. 
Fantus, 525 S. Dearborn St., Chicago. 


WANTED FOR CASH Cleveland Model O or 
Model B with Suction Pile Feeder. State 
full particulars, serial number, etc. Address 
Box 356, G. A. M. 


WANT TO BUY used Monomelts—Margach 
Feeders—Magazines. William Reid & Co., 
537 S. La Salle St., Chicago. 

















WANTED FOR CASH 


Style B Kelly Press or Miehle Vertical 
also 

No. 4 Miehle with Swing Back Feeder 

38” Seybold Paper Cutter 

Cleveland B Folder with Feeder 

Other Bindery Equipment 

Would be interested in complete plant; ad- 

vise full details. Box 357, G.A.M. 


WANTED NOW—Small Roll Feed Press for 
paper and cloth, one or two colors. Describe 
fully with attachments and price. Address 
Box No. 370, G.A.M. 


WANTED—Monotype Composition Caster, 
Type and Rule Caster, molds and matrices. 
Thompson Type Caster. Address Box 346, 
G.A.M. 


NEW ERA MULTI-COLOR PRESS, 6x6 or 














sections. Must be in good condition. Box 
No. 374, Graphic Arts Monthly. 
LINOTYPE WANTED: Good _ condition, 


priced reasonable. Consider Model 8 or 5. 
Commercial Printing Co., Green Bay, Wis. 


WANTED a Cleveland B Folder, Boston 
Stitcher and Power Cutter over 35”. Ro- 
dale, Emaus, Pa. 








WANTED Linotype or Intertype if bargain. 
Address Box No. 372, Graphic Arts Monthly. 


POST ENVELOPE PRESS, Address Box No. 
371, Graphic Arts Monthly, Chicago. 


WANTED: 8x12 Gordons. Ida Mae Shop, 
117 W. Pearl, Cincinnati. 
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WIRE 
WIRE for stitching — Uniform gauge— 


proper temper—Quality guaranteed. 
Seneca Wire & Mfg. Co., Fostoria, Ohio. 


WOOD TYPE 
FREE FOLDER!—Wood Type, 
Sticks, Reglets, Tint Blocks, 
wood Rule, etc.—‘‘Guaranteed 
Low Prices’’—American Wood 
270 Lafayette St., N.Y.C. 


BUY DIRECT—Wood type, cutting sticks 
reglets, borders, etc. Catalog FREE, Acme 
Wood Type Co., 61 Beekman St., N. Y, ¢. 

















Cutting 
Maple End. 
Quality at 
Type Co., 











America’s Finest Printing Inks 


FRANK'S 


Branches in All Principal Cities 
3354 W. Harrison St. CHICAGO, ILL. 











THE WORLD’S GREATEST 
CALLING CARD SALESMAN 


If You Want a Real Business 
in Cards, Use This 
x PULL TAB CARD 
CASE 
Genuine Leather in 
Black or Tan 
Automatic Action 
Lots100 14e ea. 
Lots 1 gr. 13%c ea. 
Lots 250 18¢e_ ea. 
Lots 500 12%4c ea. 
With trial order 
will send you a 
Fire Extinguisher. 
ROSEFELT SALES 
BUILDERS INC, 
Merchants and 
Manufacturers 
Bldg. 
Milwaukee, Wis. 


Offer one of these to your 
trade with 1000 CARDS. 
— Order a TRIAL of 100. 











PRINTERS 


300” 




















GLAD TO SEND Your name im- 
TESTIMONIALS! printed in genuine 
gold. 

Send 15c in stamps for sample. 














CALENDAR 


Plates for Every Purpose. 
200 Styles and Sizes 
Send 25c for Catalog. 


THE FRANKLIN COMPANY 





Division « 
Pontiac Eng. & E 


TES 


ff 


ALMANACS 


printed from Franklin Plates 
save typesetting problems 
Ask for information 


. >, 808 W. Van Buren St., Chicago 
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NRA Exatems 
*% | Use the 
Ye NEW Emblem 


MADE OF HARD 
FOUNDRY METAL 


18 Point Font of 20 Characters $1.00 

we 24 Point Font of 12 Characters 1.00 

4 36 Point Font of 12 Characters 1.25 
CODE 

e 48 Point Font of 10 Characters 1.25 

60 Point Font of 10 Characters 1.50 

= 72 Point Font of 6 Characters 1.50 
CODE 

SPECIAL ASSORTMENT OFFER 

ea re) h of 

a + tg bo sizes $f w25 

- | M&L TYPE FOUNDRY 


CODE 4001 Ravenswood Avenue Chicago, Illinois 








Hes | 
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CODE 
us. 





us. 


CODE 


























Orders Must State Whether You Are Entitled to Use Emblems 











